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Editor’s NotE

L  et me first start by apologising for not covering Clicks 
hair advert controversy. We were unable to commission 
the story because the incident happened at the time 
when we were finalising this edition. We could of cause 

publish the story in the next edition but that might be too late. 

The controversial advert, depicting black people’s hair as 
“frizzy and dull”, is demonstrative of how things can go 
wrong if there is little effort to treat stakeholders in a fitting 
manner. Disparaging your customers is certainly not the way 
you earn their support and loyalty. Instead the advert has 
earned the firm enemies and attacks.

Advertising as we exit COVID-19 is likely to increase 
because businesses are under pressure to regain their lost 
market share and to meet their financial targets. The edge to 
improve financial performance of the firm has on occasions 
led to companies disregarding stakeholder interest and in 
worse cases behaving in unethically. Corporate history is 
littered with examples of such companies. Enron, Deloitte 
& Touche, and BP are few of names that come to mind. 
Shareholder value of these firms was decimated following 
the unethical behaviour of these firms. 

“Managing for stakeholders” as Edward Freeman theorised 
is a delicate balancing act. In the main story we see how 
the South African reserve Bank (SARB) leadership team is 
pressured to respond to stakeholder interests conflicting 
with its own monetary policy stance. The governing party, 
whose influence in government administrative and legis-
lative arm can be leveraged, wants the bank to adopt Quanti-

tative Easing (QE). The party perceives this expansionary 
to be consistent with the needs of those they represent, 
particularly post COVID-19 pandemic. However, the reserve 
leadership disagrees with this strategy because it could 
lead to hyperinflation which will adversely impact the poor. 
The rise in cost of capital that will affect business investment 
necessary for economic growth, is another potential conse-
quence that the reserve authority is concerned about. 

Getting stakeholders to agree with each other and rally 
behind the organisational assumption and strategy has 
been recorded in research as being difficult. Hence firms 
have stakeholder engagements programmes, which can 
be beneficial for organisational success. Most of these 
programmes provide opportunities to engage with new 
opinions and ideas that may not be readily apparent inter-
nally. Stakeholder engagement can also minimise attacks 
on the organisation through aligning business strategy with 
wants and needs of its stakeholders.

Despite the reported stakeholder engagement, SARB has 
been under attack from those Lesetja Kganyago described 
as “barbarians at the gate of SARB” – a description taken 
from a book that consolidated The Wall Street Journal 
coverage of the fight to control RJR Nabisco in 1988. Unlike 
Clicks, SARB’s loss of reputation and resultant attacks from 
stakeholder was not self-inflicted. Before the hair advert 
controversy, the health store was not under any attack from 
stakeholders. Now the firm finds itself in a position where 
they must rebuild their reputation, a difficult task judging 
from SARB’s experience. Enjoy your reading.   

reputation management 
during a pandemic

Vintage typewriter. Photo:  Farizun Amrod Saad.
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Nungu’s Full Service Offering
Nungu Diamonds has developed an unprecedented business model in the diamonds industry, 
specifically in South Africa. Covering the entirety of the Jewellery Value Chain, our clients can 

be assured that a comprehensive understanding of the full spectrum of considerations has been 
taken to ensure quality craftsmanship and breath taking design.

…

BitE siZEs 

the Nungu experience:  
“We sit, we talk, we get  
to know you”

A  new diamond jewellery maker, Nungu, is the 
newest luxury brand to come out from South 
Africa. The unveiling of the brand was something 
special for many South Africans and perhaps the 

continent over. It meant that those looking for luxury are no 
longer going to look only at established domestic or inter-
national jewellery brands. They can certainly look at a new 
African brand, and Nungu is that brand.  

The new entrant is seeking to position itself uniquely in the 
hearts and minds of its target customers. The uniqueness 
of this brand starts with its name, Nungu, a catchy but 
unfamiliar name locally that elicits curiosity to know more 
about the brand. So, what is Nungu? Nungu is the Swahili 
name for porcupine, a small but tough resilient rodent 
found in many parts of the world – those found in Africa 
a called Cape porcupine and they can be found in Central 
Africa right down to the Cape in South Africa. 

“We could have gone for lion, elephant or another big 
animal to represent our identity, but we wanted to go for 
something that is small but resilient, which in the context of 
the global diamond industry, that’s what we are. We are small 
but resilient” said Kealeboga Pule, co-founder of Nungu. 

Communicating brand identity to the market to build 
awareness can be a tricky affair, especially in an overcrowded 
market such as the diamond industry. But the stars aligned 
for the new entrant when it managed to forge a temporary 
partnership with Somizi Mhlongo Motaung, and his husband, 
Mohale Mhlongo Motaung, a couple that is arguably one 

of SA’s top and most recognisable brand. The two brought 
rings that fetched R2.9 million for their wedding.

The purchase process was beamed on the television show 
Somizi & Mohale on Showmax, a Dstv digital Channel. 
On social media Somizi raved about his experience with 
NUNGU. 

Somizi posted this message on his Instagram “We still can’t 
believe how @nungudiamonds were able to bring our vision 
of our rings to life just as we had imagined them. Not only 
am I proud of what you did for us but it’s so refreshing to see 
young black folks owning and taking up space in the mining 
and diamond industry.” 

This exposed the NUNGU brand to Somizi’s 3.6 million 
followers. Not only that, such an endorsement certainly 
solidified Nungu’s brand equity with existing audiences 
that includes not only customers but suppliers, media, the 
community, current and potential investors and government. 

The brands unique selling proposition lies in its purchase 
experience driven by three values provenance, substance 
and authenticity. “Each time we see a client, we don’t see 
them only for an hour. We sit, we talk, we get to know you” 
said Pule. Through this process, Pule and his wife, Ursula, 
get to know the clients. 

At the same time the customer gets to touch the diamonds, 
and the jewellery maker shares information about where 
the diamonds come from, and their investment value. With 
this experience the jewellery maker hopes to realise its 
brand vision of building strong family relationship with their 
customers.  

By radithebe rammutle
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QuANtitAtiVE EAsiNg

L ately Large-Scale Assets Purchase, known as Quanti-
tative Easing (QE), has attracted political attention, 
inevitably putting a spotlight on the South African 
Reserve Bank (SARB) and its balance sheet.

Adopting a monetarist and economics logic, the SARB 
leadership explained why QE was suitable monetary policy 
for developed countries but not for South Africa. “The 
US Federal Reserve has taken further steps to expand its 
balance sheet and the European Central Bank (ECB) has 
made similar commitments. Emerging and developing 
economies generally have less policy space available 
and credit is more expensive” said Mr.Lesetja Kganyago, 
Governor SARB during the monetary policy announcement 
on the 21st of may.

Shortly after, SARB stance was contradicted by Mr. Ace 
Magashule, general secretary of the African National 
Congress (ANC), who announced on the 2nd of June that the 
party’s lekgotla decided to explore QE as a policy option to 
counter Covid-19 economic shocks.

QE is an attractive proposition for some not because it 
is an exotic monetary tool for exploration. In a monetary 
environment where there are extreme monetary supply 
(M1) shortages, QE can be a useful tool because it counters 
deflation. To achieve this QE relies on fractional reserve 
banking, a system that uses monetary base (also M0) to 
increase M1 in an economy.

Reserve authorities faced with the temporary M1 shortages 
regularly undertake limited open market purchase of assets 
in the secondary market. Since March 2020, SARB purchased 
bonds worth R20,9 billion in the secondary market as part of 
its measures to manage liquidity. The expected effect of this 

By radithebe rammutle

Like inflation targeting, Quantitative Easing (QE), will be one of the polarising  
monetary policy in South Africa

Quantitative Easing  
shines light on sArB 
balance sheet 

purchase is that prices of debt securities will increase whilst 
their yield declines. This is also expected to lessen interest 
payment burden on households and businesses. 

However, these transactions are at the lower end of the 
open market purchase spectrum. On the upper end of 
this operation is QE which involves large scale purchases 
of bonds in the secondary market. QE programmes are 
justified by extraordinary deflationary pressures and the 
need to drive inflation up. 

QE motivates credit transactions and multiplies deposits 
in the banking system. The amount of multiple deposits 
created in the banking system depends on the minimum 
reserve requirements set by the reserve authority and the 
behaviour of banks and individuals participating in the 
credit market. Economists use money multiplier model  to 
estimate how actions of banks and depositors’ impact M1. 
Based on the reserve requirement set at 2.5%, and SARB 
balance sheet data it was estimated that SA money multi-
plier is R19,86. In other words R1 of M0 supports R19,86 of 
M1. This meant that the current M0 that supports the R5 
642 trillion M1 in the banking system is equal to R285 billion 
at the end of the financial year 2019/2020.    

In his 18 June lecture speech at Wits University, Mr. Kganyago 
said proposals for increasing M0 through open bond buying 
have not been modest, referencing the suggestion from insti-
tutions such as Trade and Industrial Policy Strategies (TIPS), 
a policy think tank Non-Governmental Organisation (NGO) 
based in SA. In May 2020, TIPS proposed that SA needs 
asset purchase worth R1 trillion as part of the QE programme 
to support government fiscal deficit. A R1 trillion increase to 
the current R285 billion M0 is equivalent to 71,5% (R1 285 
trillion). If assets purchase under QE are not sterilized , the 
money multiplier effect of R19,86 would increase the current 
bank deposits by R19 102 trillion to R24 744 trillion in total 
and R634,45 billion will be held as reserves.  



Quantitative Easing   >   Business Unusual Quarterly 9

Monetary authorities warned that such an increase in 
M1 (equivalent to 77%) could drive inflation up given a 
history of persistent inflation driven by other factors other 
than monetary policy. Despite inflation targeting policies, 
inflation grew out of the 3% and 6% range significantly in 
the second half of the last decade, moderating closer to 6% 
in the first half of the current decade (see graph 1).

Forces outside the control of the monetary authority, particu-
larly the economic history of SA, have been identified as 
drivers of inflation. Expansionary fiscal policy and labour 
laws are often credited as drivers of inflation. 

Considering the compounding effect that M1 brings about 
“…SARB cannot take responsibility for solving a fiscal 
sustainability problem, nor can it jeopardise the value of the 
currency by agreeing to inflationary money printing” said 
Mr. Kganyago. For him even the alternative of sterilising 
these purchases are not viable since they also carry costs 
that SARB cannot afford. 

Countries that sterilise large-scale assets purchases do 
so because their reserve authorities have the financial 
resources that they can mobilise. The United State Federal 
Reserve (Fed henceforth) implemented this type of QE 
design in 2008. The asset purchases were worth $4,605 
trillion between 2008 and 2013. Despite such an expan-
sionary monetary policy, its effect on M1 was unnoticeable 
mainly due to sterilisation (see Graph 1 and Graph 2). M0 
increased by more than 200% yet M1 rose by 25%. This was 
a consequence of banks increasing their reserve thanks to 
the Fed’s decision to sterilise asset purchases. 

Graph 1: South African annual consumer price inflation Source
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Graph 3.  Source: US Federal Reserve system data
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AdVErtoriAL

T he mere mention of the words – fraud and corruption 
– evokes different emotions from most South Africans. 
Throw in the City of Johannesburg in the mix and you 
might as well have poured petrol into the fire! Yet, there 

is one man who has no fear of setting his foot into that fire. 
And, it is none other than former provincial Hawks Head Major 
General Shadrack Sibiya. The “General”, as Sibiya is fondly 
referred to, was appointed to the position of the city's head 
of internal investigations by the then Johannesburg Executive 
Mayor Herman Mashaba four years ago.

Mashaba said Sibiya was the right man to lead the fight against 
corruption in the city as head of the Group Forensics Investi-
gating Services (GFIS). After all, General Sibiya came with the 
highest accolades as the former chief special investigator at the 
then Scorpions – the former Directorate of Special Operations, 
an independent multidisciplinary agency that investigated and 
prosecuted organised crime and corruption. It was a unit of the 
National Prosecuting Authority of South Africa and has since 
been replaced by the Hawks. As GFIS head Sibiya’s responsibility 
involves tackling the fight against crime within the city of Johan-
nesburg – a no mean task. Even Sibiya himself concedes hence, 
he adds amidst laughter, he has made sure that he surrounds 
himself with just over 80 officials of the highest calibre equipped 
with the necessary skill and experience needed to tackle such 
complex and sometimes dangerous cases. 

Before establishing the unit, says Sibiya, the city relied on GRASS 
– the Group Risk And Assurances Unit – which consisted of risk, 
compliance, internal audit and internal investigations though 
done on a smaller scale. “For internal investigations the city 
used to rely on external service providers spending between 
R500 000 to R5 million per investigation. “Since we came in 
we have been able to conduct investigations independently 
and go as far as putting together reports that are presented to 
oversite committees up to council level,” explains Sibiya.

GFIS is an independent department and reports functionally 
to the COJ Audit Committee and administratively to the city 
manager. Though the unit has no prosecution powers it has a 
great working relationship with other law enforcement agencies 
such as, the South African Police Service, the National Prose-
cuting Authority, the Asset Forfeiture Unit and Home Affairs.

Sibiya says the rationale behind GFIS’s establishment stems 
from the need to curb the rampant corruption and malad-
ministration that is threatening to bring the city as well as the 
country to its knees. “The city is losing millions of rands on a 
daily basis from corrupt employees, shady contractors that are 
not vetted and career criminals some of whom are involved in 
the illegal hijacking of buildings as well as cable theft,” he says. 

Your days are numbered, 
Joburg’s crime-buster sibiya 
warns corrupt city officials

Commissioner shadrack sibiya: City of Johannesburg.

By Pearl rantsekeng

The city’s crime-busting unit is currently investigating a number 
of corruption related cases within several agencies under the 
city of Johannesburg. These include City Power, where GFIS 
is investigating cases amounting to R2,5 billion, Johanessburg 
Road Agency [R50 005 4000], Johannesburg Property 
Company [R1 billion], the Johannesburg Market [R780 million], 
City Parks [R12 million] and Pikitup [R5 million]. But not all is 
gloom as the unit has had many success stories with the recent 
conviction of four people for the theft of buildings in town and 
36 of the buildings handed back to their original owners. The 
unit recently discovered that 1 500 employees within the city 
fraudulently received the special COVID-19 social relief grant 
of R350 as well as other grants which include the pension 
grant, the military grant for veterans as well as the child grant. 

Asked what keeps him awake at night, the general says: “People who 
are still able to commit a crime legally and officially. For an example 
the issue of tenders and how people are able to manipulate the 
system by ensuring that they have their own people chosen to sit in 
the bid specification and evaluation committees. “The other thing is 
the knowledge that the city is bleeding on a continuous basis losing 
millions every day from all the respective departments from people 
who are finding ways to bypass the system.”

Sibiya’s message to the citizens of the COJ is that the days 
of corrupt officials in the municipality are numbered. He has 
urged the citizens not to become victims of fraud by scrupulous 
officials. “We have put in place a number of initiatives to 
educate the public about fraud and corruption as well as 
channels to use from whistle blowers, to a Hotline and places 
to go to if one wants to report a crime,” he adds.  
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N ovember 15 – 21, was International Fraud Awareness 
Week! The aim of this event was to encourage business 
leaders and employees to proactively take steps to 
minimise the impact of fraud by promoting anti-fraud 

awareness and education. The City of Johannesburg [COJ] is 
one such organisation. Last week it took to the streets of Cosmo 
City, outside Randburg, where it embarked on an educational 
campaign. The city’s Group Forensic and Investigation Services 
head General Shadrack Sibiya says the visit to Cosmo City was 
aimed at educating as well as empowering the community of 
Cosmo City to know more about fraud and corruption as well as 
share with them the  steps they can take to help combat fraud 
and corruption. According to the Association of Certified Fraud 
Examiners (ACFE)’s  Report to the Nations, companies lose an 
estimated 5% of their revenue annually due to fraud.

Sibiya tells Inside Metros that the COJ is bleeding millions of 
rands on a daily basis due to fraud and corruption. Since its 
inception in 2016, the unit has investigated over 4 000 cases 
totalling just over R24 billion. Last week alone, the city was 
dealing with the issue of 1 500 of its own officials found to have 
fraudulently benefitted from the Special Covid-19 Social Relief 
of Distress Grant. GFIS found that 419 of the officials received 
the R350 relief grant while about 1129 illegally claimed the 
grants meant for military veterans, pension and child grants. 
Addressing the media, Johannesburg Executive Mayor Geoff 
Makhubo said the city was committed to instilling the values 
of accountability as well as transparency across the institution 
at all levels. “From the onset, we made a commitment to deal 
with fraud and corruption across the city and to ensure there are 
consequences for wrong-doing,” said Makhubo.

Makhubo said GFIS would share the outcome of the investiga-
tions with the Unemployment Insurance Fund (UIF) and South 
African Social Security Agency (Sassa) for further action. He 
added that other investigations were still ongoing and findings 
would be shared with the council and public. Some of the 
cases investigated by GFIS are already in court including the 
controversial Setheo Engineering matter which was due back 
in court on Wednesday. 

Joburg’s crime-busting unit 
investigate over r24 billion 
worth of dodgy deals 

Brighton Chifamba, 49, is accused of theft, money laundering, 
corruption and fraud. This comes after the accused and his company, 
Setheo Engineering, clinched a R126 million contract with the City 
of Johannesburg in 2015 to build a substation in Eldorado Park 
worth R126 million. Setheo Engineering was allegedly wrongfully 
appointed to build the substation and according to COJ no work 
has been done to date. Setheo is said to have secured the multi 
million rand contract through a fraudulent bank guarantee which 
led COJ to believe it had the balance sheet to handle the project. 

Sibiya said his unit had investigated the matter and uncovered 
that, in February 2017, almost R66 million was paid to the service 
provider without any physical work done. Also in court is the matter 
of Deon Pillay. Pillay, the sole director of Esizwe Technology, is 
accused of not delivering 570 desktops after he was paid about 
R8 million by COJ. The stealing of grants, fraudulent awarding of 
tenders, looting of coffers and illegal dumping of accounts are 
just a tip of an iceberg to the challenges faced by the City. 

Sibiya mentions the Illegal dumping of accounts as being rife  – this 
is when officials go to the prosecutor within internal affairs, like at a 
licensing department, and have a client’s ticket paid. “They take the 
payment yet the money never reaches the city’s coffers. Instead, the 
two connive and illegally dump the client’s tickets onto a deceased 
person’s account and then share the spoils,” explains Sibiya.

He said when Covid started the city was ordering gloves, masks 
and sanitisers from a supplier who turned out to have been giving 
the City sub-standard sanitiser. “A client complained about the 
quality of the sanitiser, which could have been juice for all we 
know– we investigated and we went to the company and they 
admitted to have given us sub-standard sanitisers. “In another 
case, the city suffered a cyber-attack and we involved the state 
security agency to assist as we rely on SAPS, SIU and Hawks 
sometimes,” he explains. 

In spite of all these challenges, General Sibiya sees the light at 
the end of the tunnel. “People are now wiser and we have made 
sure that we also play our part by being out there, printing fliers, 
launching our Hotline and places to go to for whistle blowers. The 
citizens now know where to go to report crime, when someone 
is asking for money they know where to go,” says Sibiya. 

The City’s Hotline number is: 0800 002 587  

By Pearl rantsekeng
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While the Fed can absorb sterilisation costs through interest 
rate payment on excess reserves this could prove to be an 
uphill for SA. The suggested TIPS R1 trillion asset purchase 
bearing sterilisation features at the current 3.5 repo rate 
means that the reserve bank would have to pay R35 billion 
in interest. This amount is equivalent to 165% of the SARB 
R23 billion capital and reserve. Mr. Kganyago said that this 
could bankrupt the reserve bank in a year forcing it to seek 
bailouts from government just like other failed state-owned 
enterprises (SOEs). 

Cautious of QE inflationary and reserves bank solvency risks 
- if sterilisation mechanism is included in the proposed QE 
programme – Mr. Kganyago, alongside Mr. Titus Mboweni, 
the SA’s finance minister,  resisted pressure to shift the 

burden of Covid-19 economic recovery to weigh more 
on monetary policy. Instead of the QE the Reserve Bank 
used conventional monetary policies to address Covid-19 
economic shocks. 

In addition to the R20,9 billion highlighted earlier, the 
Reserve Bank embarked on an extended program of 
lowering the interest rate. At the time of going to print, the 
rate stood at 3.75%. It decreased from 6.5% in January.  

SARB attitude towards QE is that SA has not met necessary 
conditions to pursue this policy option. Accordingly, interest 
rates need to hit the 0% lower bound before QE could be 
pursued. On the contrary Professor Cristopher Malikane in 
the School of Economics and Finance at Wits University said 

QuANtitAtiVE EAsiNg
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SA’s current 2.2 inflation levels and 3.5% interest rate are 
suitable conditions to pursue QE. At these levels emerging 
markets such as SA could pursue QE because their 
interest rates match sovereign risk premium of developed 
countries, and its inflation is also not at a 0% lower bound. 
Prof. Malikane assessed that, pursuing QE at these levels 
would not produce inflation and currency depreciation as is  
often thought. 

According to Prof. Malikane, emerging markets do not 
have the luxury enjoyed by developed countries who can 
wait until their inflation hit the 0% lower bound before they 
implement QE. “To expect the emerging-market inflation 
rate to be on the verge of 0% before embarking on QE is to 
allow the unemployment rate to soar to high levels because 

demand would have to fall significantly to pull inflation 
down to zero, before aggressive measures to counter the 
downturn are implemented” said Prof. Malikane. 

Tussle over the inclusion of QE as part of the response to 
Covid-19 could further fuel tensions in SA and ANC. The 
governance policies of SARB will however shield it from 
those seeking its reform in the short term. The downside 
is that some stakeholders may perceive SARB dismissal 
of QE as an attempt to maintain status quo, increase the 
power and prestige of that institution. These is considered 
undemocratic to have a monetary policy – so important to 
the public – controlled by an elite that is not accountable to 
the public. How this tussle further deepens polarisation, it 
remains to be seen.    

Quantitative easing financial concept monetary stimulus money economic vector. Photo: Bakhtiar Zein.
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in and making different transactions. We determine how 
long can the system handle stress and at what point does 
it crash,” he explains. While unexpected market changes 
such as business lockdown influenced Lubanzi’s business 
performance, Mogapi feels his business could be doing a 
lot better if potential clients, mainly big business, were not 
directing all their all requests to other big businesses.

This has been an ongoing battle in this industry long before 
the lockdown. The biggest challenge for small business is 
that they are not always entrusted with long term contracts. 
“You come in as a middle or small player and already there’s 
a three- or five-year contract with a big player, which makes 
your chance of entry very slim. The second aspect is the risk 
element. The small players are viewed as risky because once 

Business knocked Sipho Mogapi, Director of Lubanzi 
ICT Consulting, three times, before finding a niche 
in Robotic Testing Automation (RTA) and Robot 
Process Automation (RPA). These technologies 

are specialised technologies used for accuracy testing of 
software applications before they go to market.

Information Technology (IT) was not Mogapis’s first choice. He 
wanted to be a civil engineer when that field was popular. But 
he failed to meet university requirements for Civil Engineering 
entry. In 2002, he enrolled in Software Development at the 
Tshwane University of Technology and graduated in 2005. At the 
time few would have predicted that computerised machines, or 
voices, would be replacing humans in the workplace. 

With his qualifications, Mogapi was able to secure employment 
in various organisations including Standard Bank where he 
honed his skills that gave him the edge in automation. This 
was the foundation for his business venture. After 10 years of 
sweat and disappointment Mogapi launched Lubanzi ICT in 
2018. He diversified the company from training to providing 
RTA and RPA automation services in a space of two years. 
Lubanzi writes code to create web robots that perform repet-
itive tasks of enterprise applications. 

“There are different types of robots. Software robots are not 
necessarily physical robots as we know them. A software 
is simply an application that is designed to mimic what a 
user would do when they sign in for one purpose or the 
other or retrieve information from a computerised system. 
We interact a lot with Siri on our phones and other “bots” 
as they are known,” quips Mogapi. 

Lubanzi specializes in an array of automation software testing 
activities. “We do security checks on the system’s vulnera-
bility to abuse, both from an application perspective and 
a network perspective. We then give findings and sugges-
tions from what we see. We also assess if the application 
can handle the load from thousands of people logging 

By tsidi Bishop

sipho Mogapi helps 
businesses to launch  
market-fit digital products
Without the help of luck or a silver spoon,  
it took Sipho Mogapi more than 10 years  
to find his niche in ‘bots’. 
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a company gives you a R10 million deal and you’re unable 
to deliver, then they can’t recover their cost,” says Mogapi.

It is a situation that many would find deflating but Mogapi 
remains optimistic. Digital platforms, automated robotics, 
software applications and artificial intelligence are now a 
reality. His plan is to find new a way of moving his business 
forward after being caught off guard by the lockdown. 
Demand for services offered by Lubanzi will continue to grow 
and not all of it will be met by big companies. Digital trans-
formation in S.A context is at infancy stage, thus companies 
are more likely than ever to invest in automation. A lot of 
companies are still navigating their way through it. Hence, 
Mogapi has structured Lubanzi’s workforce for new ways 
of doing business. Among the five employees there are 

two data scientists, a software engineer and a salesperson. 
There are fears that automation and artificial intelligence 
will result in job losses – in a country that has already lost 
3.6 million jobs due to COVID-19. 

Those in the industry acknowledge that reality but believe 
there is space for both. Mogapi argues that these applica-
tions and machines need people to develop them and make 
sure that they work effectively. There will always be a person 
teaching that robot to perform a task, installing software, and 
keeping it going. Where this fails, a worker will take over. 

With well-trained IT personnel Lubanzi and having secured 
contracts from big companies like Telkom and Sasol the firm 
is poised to reach new heights.  

Industry 4.0 concept, smart factory with icon flow automation and data 
exchange in manufacturing technologies. Photo: Nirut123rf  
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How the regulation of lotteries 
and sports pools works for you

The world is changing. In the year 2020, this is no 
longer an abstract theory, but an unavoidable fact.

Many individuals, companies and industries have 
had to go back to the drawing board to find ways to achieve 
their objectives – or to simply survive!

The conversations around the Fourth Industrial 
Revolution (4IR) over the past few years taught us that 
we need to make sure our skills and businesses are future 
proof. The COVID-19 pandemic on the other hand has 
shown us one thing for sure – we need to be adaptable to 
sustain ourselves. 

Regulating authorities by their very nature are protectors 
of public interest. 

The National Lotteries Commission (NLC) has the sole 
mandate to regulate and prohibit lotteries and sports 
pools and to provide for matters connected therewith. 
NLC strives to regulate all lotteries and sports pools with 
integrity and ensure the protection of all participants.

Regulating the National Lottery
The National Lottery was established in South Africa  

with the aim of augmenting donor-funding to non-profit 
organisations. Many countries use a national lottery to  
generate funds for education and other charitable causes. 

In South Africa, the proceeds of the National Lottery 
fund non-profit organisations in the charities, sports and 
recreation, and the arts, culture, national heritage, and 
environment sectors.

 
In line with the Lotteries Act No 57 of 1997, as amended, 

the National Lottery and sports pools are operated by a 
company that is issued a licence to operate. At present, 
the licence is held by Ithuba Holdings (the Operator). They 
have the responsibility of ensuring that these activities 
are conducted with the utmost integrity, while generating 
funds to support good causes. 

“…assist the NPOs to meet their  
fundraising objectives legally,  

while giving participants assurance 
that the fundraising lotteries are  

operated with integrity...”

To this end, NLC engages regularly with the Operator 
to ensure that regulatory requirements are streamlined, 
lottery operations are conducted efficiently and effectively, 
while maintaining regulatory compliance. During level 
4 and 5 of the national lockdown due to the COVID-19 
pandemic, retail sales of the National Lottery tickets were 
prohibited and claims offices were closed. 

While play continued online, it was up to the NLC as a 
regulator to assure the playing public that the Operator 
would honour prize claims once lockdown regulations 
allowed for the opening of these offices.

Measures adopted by the Operator at all levels of 
lockdown are also strictly monitored by the NLC to ensure 
the integrity of the games, and protection of players – as 
they are under normal circumstances.

Lotteries for sustainability
Sustainability is often the buzzword at stakeholder 

engagements of the NLC. Many of our programmes are 
geared at ensuring that beyond receiving a grant from 
the NLC, non-profit organisations (NPOs) can sustain 
themselves - even in this new world we find ourselves in.

The NLC provides a platform for  non-profit organisations 
to register and run fundraising lotteries (defined as society 
lotteries in the Lotteries Act), which are fund-raising 
initiatives through raffles and competitions. A model for 
conducting fundraising lotteries was created to assist 
NPOs in achieving this.

The NLC’s role here is to assist the NPOs to meet their 
fundraising objectives legally, while giving participants 

assurance that the fundraising lotteries are operated with 
integrity, and that they have a channel for recourse should 
they feel hard done by.

Participants Protection
Protecting lottery players is at the core of NLC’s regulatory 

mandate. The Participants Protection Strategy aims to 
ensure the achievement of NLC’s legislated mandate to 
protect interests of lottery participants. 

The strategy is adopted from international best practice 
recognized by gaming regulators and aims to enable NLC 
to make responsible play an integral part of our regulatory 
mandate and by:
• minimizing harm to society; 
• stating clear rules for lottery and sports pool 

operators relating to their business conduct to ensure 
that vulnerable groups are protected; 
• providing the public with accurate information to 

enable informed choices to be made about the National 
Lottery, sports pools, society and other lotteries; 
• promoting a positive reputation of the National 

Lottery, sports pools, society and other lotteries that 
reflects their integrity as regulated activities; 
• and prohibiting illegal lotteries to protect the 

public.

Continuous improvement is part of the fibre of 
NLC and we continue to seek out innovative and agile 
solutions of creating a credible lotteries and sports pools 
industry to yield maximum returns for funding good 
causes, whilst safeguarding interests of lottery players. 
    Effective regulation of the National Lottery, sports 
pools and other authorised lotteries ensures that the 
integrity of these games is maintained, their operators 
remain sustainable, those who win can claim their prizes, 
and financial contributions are made to assist non-profit 
organisations that are passionate about changing lives of 
people in communities for the better.

REGULATING LOTTERIES 
IN SOUTH AFRICA
Protecting the interests of all participants

How the regulation of lotteries 
and sports pools works  for you
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Regulating authorities by their very nature are protectors 
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The National Lotteries Commission (NLC) has the sole 
mandate to regulate and prohibit lotteries and sports 
pools and to provide for matters connected therewith. 
NLC strives to regulate all lotteries and sports pools with 
integrity and ensure the protection of all participants.
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generate funds for education and other charitable causes. 

In South Africa, the proceeds of the National Lottery 
fund non-profit organisations in the charities, sports and 
recreation, and the arts, culture, national heritage, and 
environment sectors.

 
In line with the Lotteries Act No 57 of 1997, as amended, 

the National Lottery and sports pools are operated by a 
company that is issued a licence to operate. At present, 
the licence is held by Ithuba Holdings (the Operator). They 
have the responsibility of ensuring that these activities 
are conducted with the utmost integrity, while generating 
funds to support good causes. 

“…assist the NPOs to meet their  
fundraising objectives legally,  

while giving participants assurance 
that the fundraising lotteries are  

operated with integrity...”

To this end, NLC engages regularly with the Operator 
to ensure that regulatory requirements are streamlined, 
lottery operations are conducted efficiently and effectively, 
while maintaining regulatory compliance. During level 
4 and 5 of the national lockdown due to the COVID-19 
pandemic, retail sales of the National Lottery tickets were 
prohibited and claims offices were closed. 

While play continued online, it was up to the NLC as a 
regulator to assure the playing public that the Operator 
would honour prize claims once lockdown regulations 
allowed for the opening of these offices.

Measures adopted by the Operator at all levels of 
lockdown are also strictly monitored by the NLC to ensure 
the integrity of the games, and protection of players – as 
they are under normal circumstances.

Lotteries for sustainability
Sustainability is often the buzzword at stakeholder 

engagements of the NLC. Many of our programmes are 
geared at ensuring that beyond receiving a grant from 
the NLC, non-profit organisations (NPOs) can sustain 
themselves - even in this new world we find ourselves in.

The NLC provides a platform for  non-profit organisations 
to register and run fundraising lotteries (defined as society 
lotteries in the Lotteries Act), which are fund-raising 
initiatives through raffles and competitions. A model for 
conducting fundraising lotteries was created to assist 
NPOs in achieving this.

The NLC’s role here is to assist the NPOs to meet their 
fundraising objectives legally, while giving participants 

assurance that the fundraising lotteries are operated with 
integrity, and that they have a channel for recourse should 
they feel hard done by.

Participants Protection
Protecting lottery players is at the core of NLC’s regulatory 

mandate. The Participants Protection Strategy aims to 
ensure the achievement of NLC’s legislated mandate to 
protect interests of lottery participants. 

The strategy is adopted from international best practice 
recognized by gaming regulators and aims to enable NLC 
to make responsible play an integral part of our regulatory 
mandate and by:
• minimizing harm to society; 
• stating clear rules for lottery and sports pool 

operators relating to their business conduct to ensure 
that vulnerable groups are protected; 
• providing the public with accurate information to 

enable informed choices to be made about the National 
Lottery, sports pools, society and other lotteries; 
• promoting a positive reputation of the National 

Lottery, sports pools, society and other lotteries that 
reflects their integrity as regulated activities; 
• and prohibiting illegal lotteries to protect the 

public.

Continuous improvement is part of the fibre of 
NLC and we continue to seek out innovative and agile 
solutions of creating a credible lotteries and sports pools 
industry to yield maximum returns for funding good 
causes, whilst safeguarding interests of lottery players. 
    Effective regulation of the National Lottery, sports 
pools and other authorised lotteries ensures that the 
integrity of these games is maintained, their operators 
remain sustainable, those who win can claim their prizes, 
and financial contributions are made to assist non-profit 
organisations that are passionate about changing lives of 
people in communities for the better.
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The world is changing. In the year 2020, this is no longer an 
abstract theory, but an unavoidable fact. Many individuals, 
companies and industries have had to go back to the 
drawing board to find ways to achieve their objectives – or 

to simply survive! The conversations around the Fourth Industrial 
Revolution (4IR) over the past few years taught us that we need to 
make sure our skills and businesses are future proof. The COVID-19 
pandemic on the other hand has shown us one thing for sure – we 
need to be adaptable to sustain ourselves. Regulating authorities 
by their very nature are protectors of public interest. The National 
Lotteries Commission (NLC) has the sole mandate to regulate 
and prohibit lotteries and sports pools and to provide for matters 
connected therewith. NLC strives to regulate all lotteries and sports 
pools with integrity and ensure the protection of all participants.

Regulating the National Lottery
The National Lottery was established in South Africa with the aim 
of augmenting donor-funding to non-profit organisations. Many 
countries use a national lottery to generate funds for education 
and other charitable causes. In South Africa, the proceeds of the 
National Lottery fund non-profit organisations in the charities, 
sports and recreation, and the arts, culture, national heritage, and 
environment sectors. In line with the Lotteries Act No 57 of 1997, as 
amended, the National Lottery and sports pools are operated by a 
company that is issued a licence to operate. At present, the licence 
is held by Ithuba Holdings (the Operator). They have the responsi-
bility of ensuring that these activities are conducted with the utmost 
integrity, while generating funds to support good causes.

“…assist the NPOs to meet their fundraising objectives 
legally, while giving participants assurance that the 
fundraising lotteries are operated with integrity...”

To this end, NLC engages regularly with the Operator to ensure 
that regulatory requirements are streamlined, lottery operations are 
conducted efficiently and effectively, while maintaining regulatory 
compliance. During level 4 and 5 of the national lockdown due 
to the COVID-19 pandemic, retail sales of the National Lottery 
tickets were prohibited and claims offices were closed. While play 
continued online, it was up to the NLC as a regulator to assure the 
playing public that the Operator would honour prize claims once 
lockdown regulations allowed for the opening of these offices. 
Measures adopted by the Operator at all levels of lockdown are also 
strictly monitored by the NLC to ensure the integrity of the games, 
and protection of players – as they are under normal circumstances.

Lotteries for sustainability
Sustainability is often the buzzword at stakeholder engagements 
of the NLC. Many of our programmes are geared at ensuring 
that beyond receiving a grant from the NLC, non-profit organi-
sations (NPOs) can sustain themselves - even in this new world 
we find ourselves in. The NLC provides a platform for non-profit 

organisations to register and run fundraising lotteries (defined as 
society lotteries in the Lotteries Act), which are fund-raising initi-
atives through raffles and competitions. A model for conducting 
fundraising lotteries was created to assist NPOs in achieving this. 
The NLC’s role here is to assist the NPOs to meet their fundraising 
objectives legally, while giving participants assurance that the 
fundraising lotteries are operated with integrity, and that they have 
a channel for recourse should they feel hard done by.

Participants Protection
Protecting lottery players is at the core of NLC’s regulatory mandate. 
The Participants Protection Strategy aims to ensure the achievement 
of NLC’s legislated mandate to protect interests of lottery partic-
ipants. The strategy is adopted from international best practice 
recognized by gaming regulators and aims to enable NLC to make 
responsible play an integral part of our regulatory mandate and by:
• Minimizing harm to society;
• Stating clear rules for lottery and sports pool operators relating to their 

business conduct to ensure that vulnerable groups are protected;
• Providing the public with accurate information to enable 

informed choices to be made about the National Lottery, sports 
pools, society and other lotteries;

• Promoting a positive reputation of the National Lottery, sports 
pools, society and other lotteries that reflects their integrity as 
regulated activities; and

• Prohibiting illegal lotteries to protect the public.

Continuous improvement is part of the fibre of NLC and we 
continue to seek out innovative and agile solutions of creating 
a credible lotteries and sports pools industry to yield maximum 
returns for funding good causes, whilst safeguarding interests of 
lottery players. Effective regulation of the National Lottery, sports 
pools and other authorised lotteries ensures that the integrity of 
these games is maintained, their operators remain sustainable, 
those who win can claim their prizes, and financial contributions 
are made to assist non-profit organisations that are passionate 
about changing lives of people in communities for the better.
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LEAdiNg MiNds

In an age in which leadership is touted over and over 
again as a critical variable in defining the success or 
failure of organisations, it becomes more important to 
look at what leadership is. The concept of leadership has 

various dimensions including, ethics and charisma. 

These were discovered after introspection on whether 
self-serving leadership with charisma such as Adolf Hitler 
should be considered as leaders. These questions have 
been resolved with the conclusion that ethics are important 
components of leadership, hence the concept is often 
reserved for the forces of good. Self-serving leaders without 
ethics are tyrants and autocrats.

As it turns out, a leader with ethics possess qualities that 
display consideration for others. My many years in business 
has provided me with useful experience to understand what 
kind of leadership that is and how it is developed. Many 
people make the mistake of waiting for a title before they 
become leaders. 

The reality is that you must learn to become a leader before 
you get a title. In other words, you can become a leader 
without a title. Learning to be a leader will definitely earn you 
the title. This principle applies to everything in life because 
what we have is what we earned. The true reward of being a 
leader without a title lies in the person you become in your 
journey towards that title. 

Here are few ideas in leadership that will help you to become 
a great leader even without the title.

In my experience I have learned that politeness, kindness, 
boldness, humbleness, humility, pride and being fun as 
leadership qualities that has earned me support amongst 
peers and followers. Learn to be more strong but not 
impolite. 

Politeness is virtues because it earns respect. It is a display 
of good manners and respect for people no matter what 
position they hold. Others will reciprocate and you will 
earn their respect.  Just like politeness, kindness will also 
earn you positive affection or emotional connection from 
others because it is a display of friendliness and affection 
towards others. 

By Charl du toit

Leadership without a title
Yet being considerate is often seen as a weakness. This is far 
from the truth because, being considerate does not mean 
that you cannot take bold decisions. 

On occasion, and when necessary, you have to stand your 
ground, and take decisions. For example, in an emergency, 
when consultation is not possible, you must be willing and 
able to take firm, directive charge. Hence it is important to 
learn to be bold because it takes boldness to win the day. 
You have to walk in front of your group and take the first 
arrow. In practical terms this means tackle the first problem 
and discover the first sign of trouble. 

Learn to be humble but not timid. Remember humility is a 
virtue, timidity is a disease. Humility is almost God like. Learn 
to be proud but not arrogant. It takes pride to succeed. 
The key to becoming a good leader is being proud without 
being arrogant. 

Learn to develop humour without folly. It is ok to be witty, but 
not silly, fun but not foolish. Learn to deal with reality. Deal in 
truth. Save yourself that agony. Just accept life the way it is.

Some people mistake the opposite of these qualities, 
such as rudeness, for strength. In fact, the two are dimetric 
opposites and can never be good substitutes. Rudeness is a 
sign of weakness because people act in that manner to feel 
superior over others because of their insecurities. These 
individuals are likely to induce stress in others particularly in 
a crisis they are feared.

The important outcomes of learning to be considerate is that 
when you get the title, you will not use it to serve yourself 
but to serve others. And this will earn you respect not fear. 
You are also likely to nurture a team of inspired and stimu-
lated followers that will achieve extraordinary outcomes. 

In your team you will not have ‘yes madams’ but reactions 
such as “Yes, I hear you, but we are not supposed to think 
this way’. Such people are important because they help 
organisations to avert incidences that can land them into 
deep waters.   

Life is unique. Leadership is unique. The skills that work for 
one leader may not work at all for another person. But the 
fundamental skills of leadership can be adapted to work 
well for just about everyone, at work, in the community, and 
at home.  
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Charl Du Toit: Founder and Owner of Success Academy Office Park. Photo: Supplied
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Fully compliant sA guide-dogs 
hopes to raise at least r1-million 
this year

Let’s face it: competition for funding is high, and fundraising has 
become an uphill battle for all non-profits. The situation is even 
more dire for smaller organisations. Donations alone cannot 
sustain non-governmental organisations (NGO) and many 

are forced to think outside the box to raise funds needed to do the 
important work they do in society. Many NGOs/NPOs approach the 
National Lotteries Commission (NLC) to apply for funding for projects, 
but such funding is not guaranteed, and project-specific. Many more, 
however, may not know that they may register Fundraising Lotteries 
with the NLC to raise their own funds. Registration ensures that raffles 
and the like are conducted in line with the law, to protect the integrity 
of the process, and that the rights of players are protected.

The Lotteries Act defines a lottery as:
“All lotteries which do not comply with the Act are prohibited as 
unlawful and those who conduct them are guilty of an offence. 
Non-profits who wish to maintain their reputation and credibility and 
to avoid risk must take note of these requirements and ensure that 
they comply with them.” The NLC regulates and monitors various 
lotteries, including those organized by non-profit organisations. 
The South African Guide-Dogs Association for the Blind (or SA 
Guide-Dogs ) is registered to conduct raffles with the NLC as the 
law demands. SA Guide-Dogs often registers raffles to raise funds, 
in order to supplement funds received from donors. 

One of the flagship raffles run by the organisation is the car draw. 
The 2019 competition was the third year in a row where Suzuki also 
came on board to provide the raffle prize. The prize was won by 
Yolanda Prinsloo, who was handed the keys to her brand-new Suzuki 
Swift GL – after she had spent R2000 on tickets. The raffle, which 
saw members of the public paying R30 a ticket to enter the draw, 
managed to raise more than R500 000 toward the organisation’s 
goals. The association hopes that the next raffle will bring in even 
more money, ideally R1 million, which they can use to train working 
dogs which provide support for the visually impaired, the disabled 
and children with autism. 

Head of Marketing at the association, Nadia Sands said it is important 
to follow the law as it also builds the reputation of the organisation. 
“It takes thousands of rand 
to train a guide dog. We 
have Fully compliant SA 
Guide-Dogs hopes to raise 
at least R1-million this year 
NLC enables NGOs to think 
outside the box more and 
more visually impaired people 
and less guide dogs available. 
So, the ability to have multiple 
streams of revenue helps in us 
raining more guide dogs,” 
Sands said.

The association is the only accredited organisation in South Africa that 
trains guide, service and autism support dogs. The waiting list is long. 
According to the last census, South Africa has more than 1.5million 
visually impaired people, but the association can only provide 40 
dogs a year because it depends totally on the public’s goodwill. SA 
Guide-Dogs was founded by Gladys Evans in 1953. A blind lady of 
great courage and determination, Gladys trained with her guide dog 
Sheena in Leamington Spa, UK, and on her return to South Africa 
founded the first training centre in Parkview, Johannesburg. 

“Running fundraising lotteries through the NLC has gone a long 
way toward helping them to help those who rely on their services”

From those early days, the organisation has grown from strength 
to strength, including the establishment of a purpose built training 
centre. The Association breeds its own dogs from specially selected 
breeding lines. At seven weeks old, the pups are placed in the homes 
of volunteer ‘puppy raisers’ who provide the first vital year of social 
and preparation training – but the cost is borne by the association. 
Running fundraising lotteries through the NLC has gone a long way 
toward helping them to help those who rely on their services.

NLC enables NGOs to think outside the box

Let’s face it: competition for funding is high, and 
fundraising has become an uphill battle for all non-
profits. The situation is even more dire for smaller 

organisations.
Donations alone cannot sustain non-governmental 

organisations (NGO) and many are forced to think outside 
the box to raise funds needed to do the important work 
they do in society. 

Many NGOs/NPOs approach the National Lotteries 
Commission (NLC) to apply for funding for projects, but 
such funding is not guaranteed, and project-specific. 

Many more, however, may not know that they may 
register Fundraising Lotteries with the NLC to  to raise their 
own funds. 

Registration ensures that ra� les and the like are conducted 
in line with the law, to protect the integrity of the process, 
and that the rights of players are protected.

  
The Lotteries Act defines a lottery as:

“…any game, scheme, arrangement, system, plan, 
promotional competition or device for distributing prizes 
by lot or chance…”

It goes on to specify in what circumstances a ‘lottery’ as 
defined may be conducted:

“All lotteries which do not comply with the Act are 
prohibited as unlawful and those who conduct them are 
guilty of an o� ence. Non-profits who wish to maintain their 
reputation and credibility and to avoid risk must take note of 
these requirements and ensure that they comply with them.”

The NLC regulates and monitors various lotteries, 
including those organized by non-profit organisations.  

The South African Guide-Dogs Association for the Blind 
(or SA Guide-Dogs ) is registered to conduct ra� les with the 
NLC as the law demands.  

SA Guide-Dogs often registers ra� les to raise funds, in 
order to supplement funds received from donors.

 One of the flagship ra� les run by the organisation is the 
car draw.  The 2019 competition was the third year in a row 
where Suzuki also came on board  to  provide the ra� le prize. 

The  prize was won by Yolanda Prinsloo, who was 
handed the keys to her brand-new Suzuki Swift GL 
– after she had spent R2000 on tickets. The raffle, 
which saw members of the public paying R30 a 
ticket to enter the draw, managed to raise more than 
R500 000 toward the organisation’s goals.

The association hopes that the next  ra� le will bring in 
even more money, ideally R1 million, which they can use to 
train working dogs which provide support for the visually 
impaired, the disabled and children with autism.

Head of Marketing at the association, Nadia Sands said it 
is important to follow the law as it also builds the reputation 
of the organisation.

“It takes thousands of rand to train a guide dog. We have 
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more and more visually impaired people and less guide 
dogs available. So, the ability to have multiple streams of 
revenue helps in us raining more guide dogs,” Sands said.

The association is the only accredited organisation in 
South Africa that trains guide, service and autism support 

dogs. The waiting list is long. According to the last census, 
South Africa has more than 1.5million visually impaired 
people, but the association can only provide 40 dogs a 
year because it depends totally on the public’s goodwill. 

 SA Guide-Dogs was founded by Gladys Evans in 1953. 
A blind lady of great courage and determination, Gladys 
trained with her guide dog Sheena in Leamington Spa, UK, 
and on her return to South Africa founded the first training 
centre in Parkview, Johannesburg.

From those early days, the organisation has grown 
from strength to strength, including the establishment of 
a purpose built training centre. 
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– after she had spent R2000 on tickets. The raffle, 
which saw members of the public paying R30 a 
ticket to enter the draw, managed to raise more than 
R500 000 toward the organisation’s goals.

The association hopes that the next  ra� le will bring in 
even more money, ideally R1 million, which they can use to 
train working dogs which provide support for the visually 
impaired, the disabled and children with autism.

Head of Marketing at the association, Nadia Sands said it 
is important to follow the law as it also builds the reputation 
of the organisation.

“It takes thousands of rand to train a guide dog. We have 

Fully compliant SA Guide-Dogs hopes 
to raise at least R1-million this year
NLC enables NGOs to think 
outside the box

more and more visually impaired people and less guide 
dogs available. So, the ability to have multiple streams of 
revenue helps in us raining more guide dogs,” Sands said.

The association is the only accredited organisation in 
South Africa that trains guide, service and autism support 

dogs. The waiting list is long. According to the last census, 
South Africa has more than 1.5million visually impaired 
people, but the association can only provide 40 dogs a 
year because it depends totally on the public’s goodwill. 

 SA Guide-Dogs was founded by Gladys Evans in 1953. 
A blind lady of great courage and determination, Gladys 
trained with her guide dog Sheena in Leamington Spa, UK, 
and on her return to South Africa founded the first training 
centre in Parkview, Johannesburg.

From those early days, the organisation has grown 
from strength to strength, including the establishment of 
a purpose built training centre. 

The Association breeds its own dogs from specially 
selected breeding lines. At seven weeks old, the pups 
are placed in the homes of volunteer ‘puppy raisers’ who 
provide the first vital year of social and preparation training 
– but the cost is borne by the association.

Running fundraising lotteries through the NLC has gone 
a long way toward helping them to help those who rely on 
their services.

 Running fundraising
 lotteries through the NLC 
has gone a long way toward 
helping them to help those 
who rely on their services

Working dogs, which provide support for the visually impaired, the disabled and children with autism, 
are expensive to train.

One of the flagship ra� les run by SA Guide-Dogs is the car 
draw.  In 2019,  Suzuki provided the ra� le prize,
for the third year running.

3Regulating Lotteries - Protecting Particpants

Let’s face it: competition for funding is high, and 
fundraising has become an uphill battle for all non-
profits. The situation is even more dire for smaller 

organisations.
Donations alone cannot sustain non-governmental 

organisations (NGO) and many are forced to think outside 
the box to raise funds needed to do the important work 
they do in society. 

Many NGOs/NPOs approach the National Lotteries 
Commission (NLC) to apply for funding for projects, but 
such funding is not guaranteed, and project-specific. 

Many more, however, may not know that they may 
register Fundraising Lotteries with the NLC to  to raise their 
own funds. 

Registration ensures that ra� les and the like are conducted 
in line with the law, to protect the integrity of the process, 
and that the rights of players are protected.

  
The Lotteries Act defines a lottery as:

“…any game, scheme, arrangement, system, plan, 
promotional competition or device for distributing prizes 
by lot or chance…”

It goes on to specify in what circumstances a ‘lottery’ as 
defined may be conducted:

“All lotteries which do not comply with the Act are 
prohibited as unlawful and those who conduct them are 
guilty of an o� ence. Non-profits who wish to maintain their 
reputation and credibility and to avoid risk must take note of 
these requirements and ensure that they comply with them.”

The NLC regulates and monitors various lotteries, 
including those organized by non-profit organisations.  

The South African Guide-Dogs Association for the Blind 
(or SA Guide-Dogs ) is registered to conduct ra� les with the 
NLC as the law demands.  

SA Guide-Dogs often registers ra� les to raise funds, in 
order to supplement funds received from donors.

 One of the flagship ra� les run by the organisation is the 
car draw.  The 2019 competition was the third year in a row 
where Suzuki also came on board  to  provide the ra� le prize. 

The  prize was won by Yolanda Prinsloo, who was 
handed the keys to her brand-new Suzuki Swift GL 
– after she had spent R2000 on tickets. The raffle, 
which saw members of the public paying R30 a 
ticket to enter the draw, managed to raise more than 
R500 000 toward the organisation’s goals.

The association hopes that the next  ra� le will bring in 
even more money, ideally R1 million, which they can use to 
train working dogs which provide support for the visually 
impaired, the disabled and children with autism.

Head of Marketing at the association, Nadia Sands said it 
is important to follow the law as it also builds the reputation 
of the organisation.

“It takes thousands of rand to train a guide dog. We have 

Fully compliant SA Guide-Dogs hopes 
to raise at least R1-million this year
NLC enables NGOs to think 
outside the box

more and more visually impaired people and less guide 
dogs available. So, the ability to have multiple streams of 
revenue helps in us raining more guide dogs,” Sands said.

The association is the only accredited organisation in 
South Africa that trains guide, service and autism support 

dogs. The waiting list is long. According to the last census, 
South Africa has more than 1.5million visually impaired 
people, but the association can only provide 40 dogs a 
year because it depends totally on the public’s goodwill. 

 SA Guide-Dogs was founded by Gladys Evans in 1953. 
A blind lady of great courage and determination, Gladys 
trained with her guide dog Sheena in Leamington Spa, UK, 
and on her return to South Africa founded the first training 
centre in Parkview, Johannesburg.

From those early days, the organisation has grown 
from strength to strength, including the establishment of 
a purpose built training centre. 

The Association breeds its own dogs from specially 
selected breeding lines. At seven weeks old, the pups 
are placed in the homes of volunteer ‘puppy raisers’ who 
provide the first vital year of social and preparation training 
– but the cost is borne by the association.

Running fundraising lotteries through the NLC has gone 
a long way toward helping them to help those who rely on 
their services.

 Running fundraising
 lotteries through the NLC 
has gone a long way toward 
helping them to help those 
who rely on their services

Working dogs, which provide support for the visually impaired, the disabled and children with autism, 
are expensive to train.

One of the flagship ra� les run by SA Guide-Dogs is the car 
draw.  In 2019,  Suzuki provided the ra� le prize,
for the third year running.

3Regulating Lotteries - Protecting Particpants

Working dogs, which provide support for the visually impaired, 
the disabled and children with autism, are expensive to train.

Regulating Lotteries - Protecting Participants



6 Regulating Lotteries - Protecting Particpants



22 Business Unusual Quarterly   >   Quantitative Easing

Various keynote speakers on the first day of the conference 
observed that businesses experienced supply and demand 
led challenges due to lockdowns that affected value chains. 
Consequently, businesses ability to procure input material 
for their production and to get their products and services 
to the market was impacted.

Florence Muleya, CEO of Zambia Association of Manufacturers 
(ZAM), said that due to supply shocks, the manufacturing sector 
in Zambia lost 40% in revenues. In their manufactures survey 
ZAM found that while some of manufactures ceased their 
production others opted to adjust. According to the survey 21% 
of manufactures ceased their production. Those that continued 
production, 68% increased their hygiene protocols, and 48% 
sought for alternatives suppliers. Some manufactures also intro-
duced flexible working methods and stockpiled goods.

Yet, trade imbalance between the two countries, an issue 
that preceded lockdowns, was the sore point generating 

From 9 to 10 July 2015, South Africa and Zambia hosted 
a two-day virtual roundtable of business and public 
leaders, to reflect on the impact of COVID-19 on 
economic activity between the two countries. The South 

African (SA) government through the Department of Trade 
and Industry (DTI) relied on the Outward Trade and Investment 
Mission to access market in Zambia leading up to the pandemic. 
The pandemic had an impact on this programme.  

By radithebe rammutle   

Trade imbalance was a concern for Zambian 
business who attended a two-day virtual 
roundtable that reflected on COVID-19 
impact on commercial interaction between 
SA and Zambia. 

ForEigN dirECt iNVEstMENts

sA and Zambia take 
advantage of CoVid-19  
to reset their trade relations
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negative response mainly from Zambian participants. Ernest 
Mande, Group Engineer at Trade Kings Group expressed 
dissatisfaction with SA export regime towards Zambia 
likening it to “intelligent dumping”. This characterisation of 
SA trade behaviour towards Zambia illustrated the negative 
perception towards SA. SA is perceived to be using its 
economic strength to unfairly gain market share in Zambia 
in the processes thwarting its local industry. 

The 2018 economic diplomacy row over honey trade would 
have further fuelled negative perception towards SA. Just 
under two years after granting Zambian honey producers 
market access in SA, the Department of Agriculture, Forestry 
and Fisheries revoked its 25th November 2015 decision 
in August 2018, re-imposing a ban on Zambian honey. 
Zambian producers exported non-irradiated honey to SA 
given the growing demand of organic foods. However, a 
food-borne pathogen, which caused the American Foul 
Brood (AFB) disease, was found in Zambian honey imports. 

In response to the expressed dissatisfaction from Zambia, 
Alan Mukoki, CEO of South African Chamber of Commerce, 
said that “South Africa, from a principled point of view does 
not see Zambia as a place to dump its products”. While 
Covid-19 is a devastating phenomenon both countries should 
not be trapped in a siege mentality said Mukoki. Therefor 
business should accept the virus as part of their operational 
environment and find ways to get back to work in a safe way. 

The outbreak of the corona virus was also viewed as a reset 
button that presented an opportunity to break away from 

the past and imagine new trade arrangement of inclusivity 
and mutual benefit. “Covid-19 has opened opportunities 
to achieve [equitable] balance in trade” said Ballard Zulu, 
Outreach Director at Indaba Agricultural Policy Institute. Whilst 
there were many other inputs on how to break away from the 
past, John Rocha, a representative of SA’s Department of 
Trade, Industry and Competition surmised  that the common 
theme in shaping future bilateral relations rested on three 
pillars: Enhancement of SA bilateral and Intra-Africa trade, 
Industrialisation, and improving supply chain efficiency. 

The share of intra-Africa exports as a percentage of total 
African exports is less than 20%. This is low compared to 
levels in Europe (69%), Asia (59%) and North America (31%). 
For intra-Africa exports to grow there is an equal need for 
import substitution. Rocha presented a 2014 Afrexim Bank 
report in which it demonstrated that Africa imported $621 
billion worth of goods and services. Those sourced from 
Africa were worth $84 billion representing 13% of intra-
Africa imports as a percentage of Africa imports. The report 
estimated that $239 billion of those goods and services 
could be sourced from Africa.

Given the demand conditions in African countries, there is a 
need to diversify their economies through industrialisation 
and improving supply chain efficiency said Rocha. Policies 
that enhance supply chain should target public health 
and safety, immigration border security, efficient custom 
clearance, infrastructure development and harmonisation of 
certification and standards, on order to unlock bottlenecks 
in the movement of goods.    

Crane ship working for delivery containers shipment. Photos: Raisin7036
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National Lottery plays a major
role in uplifting our communities

There is only one National Lottery in South Africa and apart 
from people playing and winning – it actually plays a big 
role in uplifting our communities through the non-profit 
organisations that are funded by money from the National 

Lottery,” says Tintswalo Nkuna, Executive Manager: Regulatory 
Compliance at the National Lotteries Commission (NLC). Nkuna 
was explaining the importance of regulating lotteries in the country. 
The NLC regulates and monitors the running of various lotteries and 
sports pools,, including society lotteries organised by non-profit 
organisations to raise funds, as well as competitions run by companies 
to promote their goods and services. From a legislative perspective, 
the NLC is mandated to not only regulate the National Lottery, sports 
pools and other lotteries with the objective of maximising funds 
available for good causes, but also to protect the monopoly of the 
National Lottery. “Our concern is to ensure that these lotteries comply 
with the law, and that the intent to support good causes is achieved. 
Our priority is to protect the public from exploitation, but we also 
aim to guide organisations so that society lotteries are successful and 
achieve their fundraising objectives,” Nkuna explains.

Self- Regulation
There are some lotteries where the organisers are expected, in 
terms of the Lotteries Act, to self-regulate their activities and 
ensure compliance with the law. These are generally lotteries that 
involve a limited circle of participants.
they include amongst others:
• Private lotteries, such as the office sweepstake, which is strictly 

“in-house” and all takings are shared out as prizes.
• Lotteries that form part of “exempt entertainment”, such as lucky 

ticket draws at fundraising dinners or raffles at a school fete.
• The NLC has the authority to investigate and, if necessary, take 

action if it receives a complaint about the unlawful operation of 
any lottery in the above categories.

 
Direct Regulation 
The Lotteries Act treats “society Lotteries” differently from other 
lotteries outlined above because these are fund-raising ventures 
where non-profit organisations sell tickets on a much larger 
scale to the general public. Where there is no direct relationship 
between the organisers and the purchasers of tickets, there is a 
much greater need to protect lottery players.

to reduce the risk of abusing fund-raising lotteries, the Lotteries 
Act provides that:
• Only non-profit organisations may be allowed to run society lotteries.
• Organisations that wish to run society lotteries must register

our priority is to protect the public play lotteries, but we also aim 
to guide organisations so that their lotteries are successful and 
achieve their fund-raising objectives in advance with the NLC.
• Organisations must comply with regulations on the running of 

such lotteries (or apply to the NLC for special exemption from 
aspects of the regulations).

 • Organisations must submit a plan for the running of each 
society lottery.

• The manager of the lottery must be an employee of the registered 
organisation or be certified as a Lottery Manager by the NLC.

While there is regulation in place – illegal lotteries such as 
Fahfee (mochaina) – a game of chance that is entrenched 

in the cultural fabric of many communities throughout the country 
continue to flourish. Fahfee involves betting a sum of money on 
a selection of numbers, which range from 1 to 36. These bets are 
often motivated by the dreams of punters, which associate specific 
items and objects with numbers.

Mvelisi Hlungulu, Senior Manager:
the Act is very clear: if you participate in illegal lotteries, you 
are actually committing a crime. Consumers must rather stick 
with a regulated lottery to avoid any wrongdoing and losing 
their money
The NLC said the main issue pertaining to Fahfee is that it is an 
unauthorised lottery according to the Lotteries Act. “This has 
an impact on the money made from of the National Lottery and 
by implication affects the funds available for investing in good 
causes. There is also a lot of illegal online betting activities. Players 
must know that their winnings might not be guaranteed, and they 
may have no protection under the law,” Hlungulu said. “The act 
is very clear: if you participate in illegal lotteries, you’re actually 
committing a crime. Consumers must rather stick with a regulated 
lottery and avoid any wrongdoing and losing their money.”

How the regulation of lotteries and sports pools 
works for you
NLC engages regularly with the National Lottery and sports 
Pool operator

The world is changing. In the year 2020, this is no longer an 
abstract theory, but an unavoidable fact. Many individuals, 

companies and industries have had to go back to the drawing 
board to find ways to achieve their objectives – or to simply 
survive! Conversations around the Fourth Industrial Revolution 
over the past few years taught us that we need to make sure our 
skills and businesses are future proof. The COVID19 pandemic on 
the other hand has shown us one thing for sure – we need to be 
adaptable to sustain ourselves. The aim of regulation is to ensure 
that regulated activities are operating as intended, in line. 

regulating authorities by their very nature are protectors of 
public interest with set rules and regulations.
The National Lotteries Commission (NLC) has the sole mandate to 
regulate and prohibit lotteries and sports pools and to provide for 
matters connected therewith. NLC strives to regulate all lotteries 
and sports pools with integrity and ensure the protection of all 
participants. The National Lottery was established in South Africa 
with the aim of augmenting donor-funding to support non-profit 
organisations. Many countries use their national lottery to generate 
funds for education and other charitable causes. In South Africa, the 
National Lottery funds non-profit organisations in the charities, sports 
and recreation, arts, culture, national heritage and environment 
sectors. The National Lottery and sports pools in South Africa are 

NLC regulates and monitors lotteries and 
sports pools

Regulating Lotteries - Protecting Participants
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operated by a company that is issued with relevant licences. At 
present, these licences are held by Ithuba Holdings (the operator). 
They have the responsibility of ensuring that the National Lottery and 
sports pools are conducted with the utmost integrity, protect interests 
of all players, while generating funds to support good causes. 

“…assist NPOs to meet their fundraising objectives legally, 
while giving participants the assurance that fundraising 

lotteries are operated with integrity...”

To this end, NLC engages regularly with the operator to ensure 
that regulatory requirements are streamlined, lottery operations are 
conducted efficiently and effectively, while adhering to regulatory 
compliance. During levels 4 and 5 of the national lockdown due to 
the COVID19 pandemic, retail sales of the National Lottery tickets 
were prohibited and prize claim offices were closed. While play 
continued online, it was incumbent upon NLC as a regulator to 
assure the playing public that the operator will honour prize claims 
once lockdown regulations allowed for the opening of the operator’s 
offices. Measures adopted by the operator at all levels of lockdown are 
also strictly monitored by NLC to ensure the integrity of games, draws 
and protection of players – as they are under normal circumstances.

Lotteries for sustainability
Sustainability is often the buzzword at NLC stakeholder 
engagements. Many of our programmes are geared at ensuring 
that beyond receiving a grant from NLC, non-profit organisations 
(NPOs) can sustain themselves – even in this new world we find 
ourselves in.  The NLC provides a platform for NPOs to register and 
run fundraising lotteries (defined as society lotteries in the Lotteries 
Act), through raffles and competitions. A model for conducting 
fundraising lotteries was created to assist NPOs in achieving this. 

The NLC’s role is to assist NPOs to meet their fundraising objectives 
legally, while giving participants the assurance that fundraising 
lotteries are operated with integrity, and that they have a channel 
for recourse should they feel hard done by. A number of NPOs have 
over the years managed to successfully run fundraising lotteries and 
collectively raised R50-million in 2019 only. This was mainly due to 
the trust by participants in these lotteries, and tangible evidence of 
funds raised used to support communities they serve.

Protecting Lottery Players
Protecting lottery players is at the core of NLC’s regulatory mandate. 
The Participants Protection Strategy aims to ensure the achievement 
of NLC’s legislated mandate to protect interests of lottery participants 
players. The strategy is adopted from international best practice 
recognised by gaming regulators and aims to enable NLC to make 
responsible play an integral part of our regulatory mandate by:
• Minimizing harm to society;
• Stating clear rules for lottery and sports pool operators relating 

to their business conduct to ensure that vulnerable groups are 
protected;

• Providing the public with accurate information to enable 
informed choices to be made about the National Lottery, sports 
pools, society and other lotteries;

• Promoting a positive reputation of the National Lottery, sports 
pools, society and other lotteries that reflects their integrity as 
regulated activities; and

• Curbing illegal lotteries to protect the public.

Continuous improvement is part of the fibre of NLC and we 
continue to seek out innovative and agile solutions of creating 
a credible lotteries and sports pools industry to yield maximum 
returns for funding good causes, whilst safeguarding interests of 
lottery players. Effective regulation of the National Lottery, sports 
pools and other authorised lotteries ensures that the integrity of 

these games is maintained, their operators remain sustainable, 
those who win can claim their prizes, and financial contributions 
are made to assist non-profit organisations that are passionate 
about changing lives of people in communities for the better.

NATIONAL LOTTERY FAQs
What is a National Lottery?
A National Lottery means a lottery promoted and conducted in 
terms of the Licence to Operate the National Lottery issued by 
the Minister of Trade, Industry and Competition, and the licence 
is currently issued to Ithuba Holdings (the operator). What is the 
relationship between National Lotteries

Commission (NLC) and the National Lottery operator?
The NLC is a state entity, under the control of the Department of 
Trade, Industry and Competition, established in terms the Lotteries 
Act to regulate the National Lottery, sports pools as well as other 
lotteries, including society lotteries, private lotteries and lotteries 
incidental to exempt entertainment.

What are the games offered by the operator?
The operator offers Lotto, Lotto Plus, Powerball, Powerball Plus, 
Sportstake 13, Sportstake 8, Daily Lotto, Ra le and EaziWin games. 
For more information visit the branded National Lottery local 
retailers/outlets, Ithuba offices, National Lottery website as well as 
the banking channels where lottery products are sold. The games 
offered by the operator are subject to change and new games can 
be introduced, and some games may be discontinued. For more 
information, kindly contact the operator or NLC.

Where and when may i purchase the lottery games?
National Lottery games are sold only in the Republic of South 
Africa, and available in branded National Lottery local retailers/
outlets, the National Lottery website, approved banking channels 
and hand-held device sales agents. For more information, kindly 
contact the operator or NLC.

What if i am not happy about the operator’s services?
If a player at any time is unhappy about anything in the National Lottery 
or sports pools, he/she can contact the NLC by sending an email to 
lottoplayers@nlcsa.org.za, or call 0860 065 383, or report on our fraud 
helpline: 0860 012 013 or contact any of the NLC provincial offices
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their winnings might not be guaranteed, and they  may have 
no  protection under the law,” Hlungulu said. 

“The act is very clear: if you participate in illegal lotteries, 
you’re actually committing a crime. Consumers must rather 
stick with a regulated lottery and avoid any wrongdoing 
and losing their money.”

How the regulation of lotteries and sports 
pools works for you

NLC engages regularly with the National Lottery and Sports 
Pool operator

The world is changing. In the year 2020, this is no 
longer an abstract theory, but an unavoidable fact. 

Many individuals, companies and industries have 
had to go back to the drawing board to find ways to achieve 
their objectives – or to simply survive! 

Conversations around the Fourth Industrial Revolution 
over the past few years taught us that we need to make 
sure our skills and businesses are future proof. 

The COVID-19 pandemic on the other hand has shown 
us one thing for sure – we need to be adaptable to sustain 
ourselves. 

The aim of regulation is to ensure that regulated activities 
are operating as intended, in line.

Regulating authorities by their very 
nature are protectors of public interest 
with set rules and regulations. 

The National Lotteries Commission (NLC) has the sole 
mandate to regulate and prohibit lotteries and sports pools 
and to provide for matters connected therewith. NLC strives 
to regulate all lotteries and sports pools with integrity and 
ensure the protection of all participants. 

The National Lottery was established in South Africa with 
the aim of augmenting donor-funding to support non-profit 
organisations. Many countries use their national lottery to 
generate funds for education and other charitable causes. 

In South Africa, the National Lottery funds non-profit 
organisations in the charities, sports and recreation, arts, 
culture, national heritage and environment sectors. 

The National Lottery and sports pools in South Africa are 
operated by a company that is issued with relevant licences. 
At present, these licences are held by Ithuba Holdings (the 
operator). They have the responsibility of ensuring that 
the National Lottery and sports pools are conducted with 
the utmost integrity, protect interests of all players, while 
generating funds to support good causes. 

“…assist NPOs to meet their fundraising ob-
jectives legally, while giving participants the 

assurance that fundraising lotteries are operat-
ed with integrity...” 

To this end, NLC engages regularly with the operator to 
ensure that regulatory requirements are streamlined, lottery 
operations are conducted e� iciently and e� ectively, while 
adhering to regulatory compliance. During levels 4 and 5 
of the national lockdown due to the COVID-19 pandemic, 
retail sales of the National Lottery tickets were prohibited 
and prize claim o� ices were closed. While play continued 
online, it was incumbent upon NLC as a regulator to assure 
the playing public that the operator  will honour prize claims 
once lockdown regulations allowed for the opening of  the 
operator’s o� ices. 

Measures adopted by the operator at all levels of lockdown 
are also strictly monitored by NLC to ensure the integrity of 
games, draws and protection of players – as they are under 
normal circumstances.

Lotteries for sustainability
Sustainability is often the buzzword at NLC stakeholder 

engagements. Many of our programmes are geared at 
ensuring that beyond receiving a grant from NLC, non-
profit organisations (NPOs) can sustain themselves – even 
in this new world we find ourselves in. 

The NLC provides a platform for NPOs to register and 
run fundraising lotteries (defined as society lotteries in the 
Lotteries Act), through ra� les and competitions. A model 
for conducting fundraising lotteries was created to assist 
NPOs in achieving this. 

The NLC’s role is to assist NPOs to meet their fundraising 
objectives legally, while giving participants the assurance 
that fundraising lotteries are operated with integrity, and 
that they have a channel for recourse should they feel hard 
done by. 

A number of NPOs have over the years managed to 
successfully run fundraising lotteries and collectively raised 
R50-million in 2019 only. This was mainly due to the trust 
by participants in these lotteries, and tangible evidence 
of funds raised used to support communities they serve.

Protecting Lottery Players
Protecting lottery players is at the core of NLC’s regulatory 

mandate. The Participants Protection Strategy aims to 
ensure the achievement of NLC’s legislated mandate to 
protect interests of lottery participantsplayers. 

The strategy is adopted from international best practice 
recognised by gaming regulators and aims to enable NLC 
to make responsible play an integral part of our regulatory 
mandate by:
• minimizing harm to society; 
• stating clear rules for lottery and sports pool operators 
relating to their business conduct to ensure that vulnerable 
groups are protected; 
• providing the public with accurate information to enable 
informed choices to be made about the National Lottery, 
sports pools, society and other lotteries; 
• promoting a positive reputation of the National Lottery, 
sports pools, society and other lotteries that reflects their 
integrity as regulated activities; and 
• curbing illegal lotteries to protect the public. 

Continuous improvement is part of the fibre of NLC and 
we continue to seek out innovative and agile solutions of 
creating a credible lotteries and sports pools industry to 
yield maximum returns for funding good causes, whilst 
safeguarding interests of lottery players. 

Effective regulation of the National Lottery, sports 
pools and other authorised lotteries ensures that the 
integrity of these games is maintained, their operators 
remain sustainable, those who win can claim their prizes, 
and financial contributions are made to assist non-profit 
organisations that are passionate about changing lives of 
people in communities for the better.

NATIONAL LOTTERY FAQs

What is  a National Lottery? 
A National Lottery means a lottery promoted and conducted 

in terms of the Licence to Operate the National Lottery issued 
by the Minister of Trade,  Industry and Competition, and the 
licence is currently issued to Ithuba Holdings (the operator).

What is the relationship between National Lotteries 
Commission (NLC) and the National Lottery operator? 

The NLC is a state entity, under the control of the Department 
of Trade,   Industry and Competition, established in terms the 
Lotteries Act to regulate the National Lottery, sports pools 
as well as other lotteries, including society lotteries, private 
lotteries and lotteries incidental to exempt entertainment.

What are the games o� ered by the operator? 
The operator o� ers Lotto, Lotto Plus, Powerball, Powerball 

Plus, Sportstake 13, Sportstake 8, Daily Lotto, Ra� le and EaziWin 
games. For more information visit the branded National Lottery 
local retailers/outlets, Ithuba o� ices, National Lottery website 
as well as the banking channels where lottery products are 
sold. The games o� ered by the operator are subject to change 
and new games can be introduced, and some games may 
be discontinued. For more information, kindly contact the 
operator  or NLC.

Where and when may I purchase the lottery games? 
National Lottery games are sold only in the Republic of 

South Africa, and available in branded National Lottery local 
retailers/outlets, the National Lottery website, approved 
banking channels and hand-held device sales agents. For more 
information, kindly contact the operator or NLC.

What if I am not happy about 
the operator’s services?

If a player at any time is unhappy about anything in the 
National Lottery or sports pools, he/she can contact the NLC by 
sending an email to lottoplayers@nlcsa.org.za, or call 0860 065 
383, or report on our fraud helpline: 0860 012 013 or contact 
any of the NLC provincial o� ices 
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W hen the World Trade Organization (WTO) was 
conceived after the Second World War, it was 
meant to build a rules-based global trade 
system that enables global commerce. From 

By sibulele Walaza     

Countries revert to bilateral and regional trade cooperation as WTO trade negotiations 
continue to stall.

the Future of trade 
Multilateralism: Between  
the Wto and other 
integration efforts

1948 to 1994, global commerce grew exponentially however 
trade rules covered only trade in goods but not services. 

This precipitated global dialogue to reform the multilateral 
institution. From 2001, when the Doha Rounds negotiations 
were launched, to date, there has been limited progress in 
finding a consensus. 

trAdE ANd iNVEstMENt
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Some scholars have asserted that the task of building 
consensus for a multilateral deal is complicated by the 
broader scope of issues that are being negotiated. 

One of those scholars, Dani Rodrik, notes that trade agree-
ments go beyond traditional trade restrictions at the border, 
covering “regulatory standards, health and safety rules, 
investment, banking and finance, intellectual property, 
labour, the environment, and many other subjects."  

Attempts by developed countries to impose their position 
on smaller developing countries has resulted in a push back. 

States want to guard their sovereignty and with multi-
lateral, they might find themselves in a worse-off position 
because they may compromise more than what they could  
possibly gain. 

As a result, nation states have become inward-looking, 
stalling trade negotiations in the process. With this, regional 
trade agreements have proliferated further reducing the 
role of the WTO. 

Recent disruptions to trade, brought about by COVID-19 
may not ease the erosion of confidence in WTO. The 
disruptions are similar to recent economic crisis that elicited 
inward-looking economic policies. 

The 2019 “trade war” between China and US has further 
thwarted WTO tariff rules as both countries raised tariffs on 
each other’s goods and services. 

The battle of power was spurred by the belief in Washington 
that Beijing had for too long benefitted from unfair trade 
practices and was responsible for the loss of manufacturing 
jobs in the US. The conviction in Beijing was that Washington 
was simply trying to usurp its rise as an economic power. 

The US inward looking foreign economic policy is an 
emerging trend that started in second halve of the current 
decade. The founding member and erstwhile champion of 
WTO threatened to withdraw from the multilateral institution 
because of perceived unfair benefits China is accruing. 

Whether the US will withdraw remains to be seen however, 
withdrawing from the WTO could have major economic 
consequence for the US according to the WTO. 

Responding to US isolationist conduct, the WTO has 
campaigned for US continued participation in the WTO as 
it benefits significantly. US enjoys the Most Favoured Nation 
(MFN) status, which means that other 164 WTO members 
cannot unilaterally impose unfair trade practices against its 
traded goods. It will thus lose its MFN status if it withdraws 
its WTO membership. 

International countries relationships and global economy consequences concept with a cradle and flags. Photos: Niroworld  
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Despite WTO continued efforts to encourage states to 
reach consensus on outstanding issues, many countries 
have resorted to bilateral and regional agreements to gain 
foreign markets access. With the exception of the United 
Kingdom’s recent withdrawal from the European Union 
(EU), regional trade arrangements have become a feature 
of global trade trends. 

In 2019, the long negotiated African Continental Free Trade 
Area (AfCFTA) entered into force, with the aim to accel-
erate intra-regional trade within the continent through the 
creation of a single market for goods and services. 

From a Global South perspective, there is more incentive 
to participate in regional trade arrangements because the 
equal opportunity promise of multilateralism has not come 
to pass. For Africa, it remains a challenge to quantify the 
collective gains of having a near hundred percent partici-
pation in the international body. 

In a virtual event in August 2020, convened by the Peterson 
Institute for International Economics, guest speaker Dr. 
Vera Songwe, Executive Secretary of the UN Economic 
Commission for Africa, pointed out that Africa’s share of 
global trade has remained at around 2% for two decades 
despite having joined the WTO.

Some experts posit that the challenge may lie with African 
countries themselves, who have yet to develop their 

International countries relationships and global economy consequences concept with a cradle and flags. Photos: Niroworld  

capacity to fully leverage the WTO.  However, developed 
countries have also contributed to marginalization of African 
countries.

For example, continental agricultural goods cannot compete 
in developed markets such as EU due to agricultural 
subsidies, despite the Doha Development Round negoti-
ations that were meant to address this market imbalance. 

Whereas evidence points to the diminishing role of the 
WTO, there have been glimmers of hope such as the 
conclusion of the Bali package, that followed a ministerial 
conference in 2013. It was the first multilateral deal reached 
since the Marrakesh Agreement that established the WTO, 
almost two decades earlier in 1994.  

It was followed by the Nairobi Package in 2015, termed 
“historic” by the WTO, that included a commitment to 
eliminate the contentious export subsidies for farm exports, 
maintain a clause on public stockholding for food security 
purposes, as well as some measures for cotton. 

However, negotiating global agreements are more 
challenging and this has proven to be a constraint in efforts 
to achieve consensus on outstanding global trade issues. 

Thus, the proliferation of alternatives that exist side by side 
the WTO will remain a common feature of global trade in 
the near future.  
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ENtrEPrENEursHiP

W hen Koni Moliehe left Bethel High School (in a 
small town called Ventersdorp) in 1989, she had 
no clue what career she’d choose. All she knew 
was that she had an incredible soprano singing 

voice, excellent leadership skills (she started and conducted 
the school choir), as well as an unwavering curiosity. 

A meandering path of dashed dreams, fate and favour, as well 
as a daring spirit, lead her to Cape Town. Here, she would 
soon make friendships that would see her through what she 
calls some of her ‘darkest days’ – while studying, looking for 
work and building a business under steep circumstances.

With her unwavering curiosity and outstanding leadership skills, 
she found herself climbing corporate ladders and reaching 
soaring heights as a Learning and Development Executive at 
a financial institution. The success did not last exceptionally 
long, as she reached a point where she would ask the quintes-
sential existential question: “Is this all there is to this life?”

The answer she found was, “No”. Knowing what she knew 
about herself, in 2015, she set off on another adventure – 
to uncover the art of winemaking. She studied courses to 
be a Sommelier while asking questions to her mentors and 
getting her hands dirty. The best advice she says she got 
was to collaborate with another wine farm to produce her 
wines while building her brand.

By Nonkululeko Britton

the Journey of Koni:  
From village to vineyard

In 2017 and 2018, she quite literally ‘went for broke’ – emptied 
her savings and selling her vehicles - to grow the brand that is 
now known as Koni Wines. She remembers how, even though 
she ‘lost everything’ in those years to make her business work, 
she never said ‘No’ to an opportunity to showcase her wines 
at expos. She reflects on how she would get into a taxi, put on 
a brave face and stand tall at showcases. “No one could tell I 
was falling apart and going through a hard time,” she recalls.

“I survived those years with tears and a strong will to not 
give up. I knew that somewhere, there would be a light at 
the end,” she adds.

In 2019, she started rethinking her brand’s look and feel. 
Putting together a daring mosaic of things that she believes in 
– her African heritage, storytelling and the outstanding Ankara 
cloth – she came up with an exquisite range of designs for her 
bottle packaging. On the back of the bottles is a saying she 
is incredibly proud of: “Fighting like a lioness to bring more 
diversity to the South African wine industry. Being a role model 
and taking the risk to succeed. This is Koni Wines.”

COVID-19 aside, she is ready to take over the world with 
her brand – already in talks with potential international 
customers and partners to extend her footprint. Koni Wines 
is also a newly announced recipient of the coveted Lux Life 
Magazine (UK) Food & Drink 2020 award for ‘Most Resilient 
Winery – Western Cape’.

Watch out world, the lioness of the wine industry is coming!
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A New Decade for Food and
Agriculture Trade Opportunities

The World Bank projects food 
demand to increase by 55% 
by 2030, bringing the size of 
Africa’s food and agribusiness 

to $1 trillion and opening up huge 
business opportunities all along the 
value chain. The increase in demand is 
a major opportunity for the continent’s 
food industry. This opportunity can only 
be realised if the current constraints to 
competitiveness, inadequate levels of 
investment, low levels of value chain 
organisation and value added, little 
export diversification and barriers to 
expanding trade – domestic, regional, 
intra-African and international trade can 
be overcome.

African governments have recognised 
the importance of increasing intra-
African trade and have repeatedly 
committed to strengthening regional 
integration through different policy 
frameworks; through the Continental 
Free Trade Area (CFTA) and the Malabo 
Declaration, both the public and private 
sector can play a role in boosting intra-
Africa trade – more so in agricultural 
commodities and services, and as such 
presenting a real opportunity for Africa 
to emerge as a big winner in the current 
global environment.

Africa intra regional food and ari-
culture trade is below its potential; the 
World Bank has reported the continent 
is losing out on billions of dollars in  
potential trade every year because of the 
continent’s fragmented market. Fortu-
nately for the continent, there are signs 
of improvement, led mainly by trade 
corridor development, initiatives of indi-
vidual African governments and compa-
nies to penetrate regional markets. Fur-
thermore, private sector operators are 

identifying new opportunities along the 
value chain, both intra-Africa and cross 
continental trade, with technological in-
novation at the forefront.

The influence of technology on the 
food industry is greater than ever and 
will determine the pace at which we 
transform the industry on the African 
continent. Sweeping innovations, includ-
ing trends in vertical farming, aquacul-
ture, biotech, connected farms, block-
chain, AI-based advisory, traceability and 
robotics, are transforming the way we 
produce and access regional and interna-
tional markets and will continue to do so.

The technology needed to 
revolutionize the food and agriculture 
system already exists, unfortunately 
Sub-Saharan African agriculture is still 
underdeveloped – we cannot aspire to 
curb our export bill without addressing 
this reality. What does the future of food 
and agriculture look like? What factors 
will impact food production most? 
How will supply chains adapt? How 
can we successfully integrate African 
agribusinesses to local, regional and 
international value chains?

The African Agri Council (AAC) is 
pleased to announce the launch of 
Market Access Africa (MAA) 2020 
taking place from the 19-22 July 2021 
at the Durban International Convention 
Centre (Durban ICC) in Durban, South 
Africa. Market Access Africa (MAA) 
connects the entire food and agriculture 
value chain with a focus on attaining 
and improving access to regional 
and international markets, bringing 
together food and agriculture buyers 
and sellers – while promoting African 
food and agriculture, the development 
of robust supply chains, cross country 
and continental collaboration, value 

chain integration, cost competitiveness, 
farmer productivity and market led 
value chain development strategies, as 
well as regional trade flows and policies.

MAA 2021 will present recent findings 
from partners, experts and industry 
leaders on where the opportunity for 
growth lies in African food and agriculture 
while strengthening the ability of market 
actors and value chain enablers.

MAA will adopt a proactive approach 
to addressing the many challenges faced 
in food and agriculture trade, with extra 
emphasis on matchmaking through 
Value Chain Connect (VCC) rather than 
reflecting on shortcomings.

About the African Agri Council
The African Agri Council (NPC) is a 
network of global executives, decision 
makers and key stakeholders in the 
food and agricultural industry. We 
connect executives with their peers, 
policymakers, investors and financiers 
and leading global service providers 
across Africa and around the world.

The Council is an exclusive platform 
for networking, matchmaking and 
deal making in Africa. We focus on 
the business dynamics of food and 
agriculture; the pioneers, partnerships, 
investments, joint ventures and regula-
tory dynamics that determine the future 
direction of the industry and shape 
tomorrow’s sustainable food production 
and consumption landscape. n

For more information, go to
www.agricouncil.org

For more information about Market
Access Africa (MAA) get in touch with
Cindy Euston-Brown via email
cindy.eustonbrown@agricouncil.org
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W e are in the cusp of the Fourth Industrial 
Revolution (4IR) which is replete with major 
disruptions in almost every aspect of our lives 
and in this respect education is no exception. 

Whilst the corporate sector is busying itself in preparation 
of the new headwinds through innovations in robotics, 
automation and big data analytics, the higher education 
sector is seemingly lagging behind in preparation of our 
students for employability in the new world of work, spawned 
by the processes of digitisation and digital transformation.

Likewise, the nature of the new global economy, which is 
being radically changed around a framework of the 4IR 
digital innovation, has transformed how we do everything. 
Employers need graduates who can and will survive in 
a constantly evolving digitally grounded world supply 
economy. In the face of such rapid economic and social 
change, it is imperative that higher education promotes 
21st century skills to prepare students for a future that is by 
design highly unpredictable. It is a future where jobs that 
have not yet been created and technologies that are yet to 
be invented will constantly disrupt the status-quo. 

The Organisation for Economic Co-operation and Devel-
opment (OECD) estimates that over the next 10 to 20 
years, “14 percent of jobs are at high risk of being fully 
automated, while another 32 percent at risk of significant 
change”. The obvious outcome of this new scenario is that 
higher education institutions have to prepare students, in 
order to ‘right-skill’ them to adapt to the new world of work. 

Employability skills which may also be referred to as ‘soft’ 
skills are personal and professional qualities and values of 
character and outlook that will enable students to thrive in the 
21st century workplace. These skills include critical thinking,  
problem solving (and a willingness to seek solutions to rapidly 

By dr. Ahmed shaikh  

Makerspaces:  
Equipping students with 
skills for Employability in  
the 21st Century 

emerging changes), effective communication, adaptability, 
and perseverance. 

To a large extent Makerspaces  can contribute significantly in 
helping students develop their skills and creativity, inspiring 
young learners to engage with the STEAM agenda – Science, 
Technology, Engineering, Arts and Mathematics. Although 
this is not a new concept, Makerspaces are gaining traction 
for the many benefits they provide students and the concept 
is increasingly being integrated into the education system.

In effect a ‘Design Thinking Approach’ is enshrined in the 
conceptual foundation of a Makerspace. Learning in this 
new ecosystem includes considering real-world problems, 
research, analysis, conceiving original ideas, experimen-
tation, and sometimes building things by hand. The projects 
teach students how to make a stable product, prototype 
solutions, use tools, think about the needs of another, solve 
challenges collaboratively, overcome setbacks and stay 
motivated on a long-term problem. The projects also teach 
students to build on the ideas of others, generate questions, 
deeply analyse topics, and think creatively and analytically. 

Academic Makerspaces are therefore increasingly being 
looked to as a method for engaging learners in creative, 
higher-order problem-solving and active learning skills 
through hands-on design, construction, and iteration. 
Consequently, the interdisciplinary, collaborative, and 
empowering natures of these Makerspaces help prepare 
students for a future that cannot be predicted. 

Makerspaces provide powerful contexts and opportunities 
for students to draw upon the innately human desire to make 
things using our hands and our brains. They provide this 
necessary outlet for students, fuelling engagement, creativity, 
and curiosity. Research study conducted by Small (2014) found 
that students that participate in activities involving innovation 
were inquisitive, imaginative and motivated and eager to solve 
real world problems with practical applications.

EduCAtioN



Quantitative Easing   >   Business Unusual Quarterly 35

disruPtors

Although Makerspaces vary in terms of the structuring of 
the learning environments, most spaces today tend to incor-
porate blended learning technologies to provide students 
with an immersive pedagogical experience. Student-centred 
learning in a Makerspace can also empower students, 
helping them to shift from being passive consumers of 
information to active creators and innovators. Ultimately the 
outcome of maker education and academic Makerspaces 
leads to determination, independent and creative problem 
solving, and an authentic preparation for the real world by 
simulating real-world challenges. 

Makerspaces are therefore considered as an important bridge 
between higher education academic learning and the future 
world of work, and they are particularly useful when incor-
porated into the teaching of STEAM subjects and increas-
ingly higher education providers are incorporating Maker-
spaces into their curriculum with the aim to promote STEAM 
education. It is important to instil quality STEAM skills to 
meet the needs of an ever-more-technologically integrated 
society. It must be remembered though that Makerspaces 
are used to complement and not replace academic learning.

In response to the exigencies of the technological disrup-
tions of 4IR and the urgency to prepare our students for 
employability in the new world of work, Institutions such as 
Honoris United Universities have built curricula, teaching 
methods and a ‘collaborative intelligence’ model that 
places emphasis on preparing undergraduates for the 

world of work. It has developed a regional network and a 
learning ecosystem that equips students with the skills and 
knowledge that they need to succeed in the 21st century.

The regional network equips its students with the skills and 
knowledge that they need to succeed in the digital economy. 
Towards this end the platform has established Honoris 
‘iLeadLAB’, which is a Makerspace at Regent Business School 
in South Africa, a state-of-the-art medical Simulation Centre 
and an Artificial Intelligence Laboratory in Tunisia.

Practically, the iLeadLAB provides its students, alumni 
communities and business partners with opportunities to 
bridge the gap between learning and work through STEAM 
immersion, work-related learning and internship boot 
camps, thus reducing the education-job mismatch and 
increasing employability competencies of its graduates. 

Through these new pedagogical innovations, Honoris United 
Universities is challenging the idea of the traditional ‘passive’ 
classroom experience by exploring how new physical and virtual 
learning environments can affect and improve not only learning 
outcomes but also help students to become fast-learning and 
flexible professionals with technological capabilities that are in 
high demand across all economies globally.

Dr. Ahmed Shaikh is an Academic and Researcher and 
serves as the Managing Director of REGENT Business 
School, in South Africa.  
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oPiNioN

Joe Biden: usA newly elected president.
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T he Biden-Harris election victory marked a historical 
moment for the United States (US) politics. For one, 
Joe Biden started with a black man and ends with 
a black woman in his leadership of the US, - if this 

is his last term. But who could have thought that a black 
woman would break the White House glass ceiling, and 
become the first female US vice president? A century ago, 
her forebears were in the lower rank of US politics serving 
white farmers as cotton pickers. It is remarkable that today 
a descendent of these slaves has reached the zenith of 
US politics. With such turn of events, these elections have 
taught us that change is a historical constant.  

Philadelphia, in Pennsylvania and Atlanta in Georgia, whose 
population is largely black, will go down in history as the 
catalyst in the election defeat of the divisive incumbent, Donald 
Trump. This was long coming given the incumbent’s own goals 
that chipped away his popularity. At the start of his presi-
dency the Democratic Party was still reeling from the fractures 
of 2016 that were partly to blame for its election defeat. In 
other elections before then, Democrats won because they had 
unifying figures such as Bill Clinton and Barak Obama. 

Through his missteps, Trump presented his opponents political 
ammunition in a silver platter. Towards the end of 2019 the 
incumbent was impeached over his telephonic conversation 
in which he is alleged to have solicited foreign interference 
in the 2020 US elections. Even though the senate acquitted 
him, these revelations eroded confidence in him. But the 
impeachment was nothing compared to what was to come. 
The advent and the President’s mishandling of the Covid-19 
pandemic, bulldozed the impeachment thrill into oblivion and 
became the defining issue for his presidential ambitions. 

Amidst health professional advice to take the pandemic 
seriously, President Trump choose to downplay it in order 
to realise his political agenda. The aim of this strategy 
was lay grounds for dismissing Covid-19 driven economic 
suspension. He hoped that opening the economy will boost 
economic growth, which he intended to use to pivot media 
away from the unabating hikes in daily coronavirus infection 
rate. It was never to be as media continued to pay attention 
on his mishandling of the pandemic.

By radithebe rammutle  

From cotton pickers to 
leading the highest office  
of the united states

Despite negative media reporting US President doubled 
down. Perhaps, he was hoping that his unconventional 
approach to the pandemic will attract media coverage that 
could benefit his campaign. This is reminiscent of his 2016 
election campaign. The New York Times found that in 2016 
Trump attracted free media coverage worth $1.9 billion 
prior the elections. The coverage was not always positive, 
but it benefited him. His opponent then, Hillary Clinton, 
received $746 million of free ink, demonstrating that the 
media is not austere in covering controversial persona.

Unlike 2016 elections, the persistent negative media 
reporting lost him votes and gave his opponent, Joe 
Bidden, ammunition to attack him. His economic prosperity 
message was overshadowed by the Covid-19 negative 
health and economic consequences that US experienced. 
Ultimately, he was unable drum up support enough to 
repeat his 2016 upset. Consequently, he lost both the 
popular votes and the electoral votes.

The Democratic Party have been fiercely galvanising 
support by exposing President Trump’s misconduct before 
and during his presidency. The death of George Floyd 
became the rallying public issue that united Democratic 
Party supporters. This unnecessary death also elevated race 
to become an election issue in par with Covid-19 pandemic. 
Blacks and Hispanics in the US, a major voting block that 
impact the outcomes of the elections, turned out in their 
numbers and overwhelmingly voted for Biden. This was the 
reversal of Trump’s fortunes in 2016 where low voter turnout 
amongst these two groups contributed to his ascendency 
to power.

Biden ascendency to power could also be attributed to 
his campaign strategy to flip battleground states were 
President Trump won with a low margin in 2016. These 
included Florida, Pennsylvania, Michigan, Wisconsin, and 
Georgia. Arizona came as a surprise for Biden’s campaign. 
At the time of going to press, Biden was leading by 1 643 
664 votes to Trump’s 1 626 675 with about 70 000 votes 
not counted. Mathematically Trump still had a chance to 
win Arizona albeit with a small margin of 53 011 votes if 
he wins all votes not counted. Despite his potential to win 
this state the more than six day lead of Biden in a histori-
cally Republican state showed that US political landscape 
is changing.  
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ECLECtiC ELEgANCE

Fuse texture and colour 
and turn your home into an 
eclectic space
When confused about what décor style to 
use this spring, then eclectic design makes 
sense. But this can lead to chaos unless 
right design principles are used.

A s the new season starts, the edge to change 
décor of our living spaces also grows. This 
can be confusing time because you might like  
bits of everything. If you do eclectic design 

makes sense.  

Eclectic design is about creating a sense of sameness. 
The design elements always provide a clue of what should 
be used or repeated in the room to achieve a sense of 
sameness.

I find that colour, due to its pervasiveness dictates 
whether I recoil or feel comfortable in a room. If used 
correctly colour can pull everything together to create a 
luxurious and harmonious space that is welcoming. There 
is a plethora of colours to choose from thanks to the 
evolution of colours.
 
After the discovery of different colours – thanks to Isaac 
Newton colour wheel- and mixing them, the colour 
spectrum expanded, and the opportunities are vast. While 
this is a good thing it can easily become an overwhelming 
task to make a choice.

In the past decades however, designers focused on one 
specific palette as the colour scheme. Nothing says 
harmony like weaving many shades of the colour palette. 
The benefits of palettes do not end there. It has reduced 
the task of selecting suitable colours from wide variety 

of colours available and allowed designers to focus on a 
specific set of shades in the palette. It has also allowed 
designers to move away from safe contrasting (black and 
white) schemes. Palettes allow you to infuse contrast in 
the colour scheme and indulge in your favourite colour 
without concern for monotony. 

Texture is another important ingredient in eclectic interior 
design. It is also as pervasive as colour. From the floor 
surface, to cushions to the focal point, all surfaces have 
texture. Therefor texture can be infused anywhere in a 
room. While colour ignites visual senses, texture ignites 
both visual and touch senses. 

Imagine a rough bare wall with red bright red bricks as 
a backdrop for a fireplace in the middle of the wall. This 
décor arrangement appeals to visual senses at first glance 
and can force you to touch it because it equally ignites 
your sense of touch. 

So which type of textures is right for eclectic design? 
With other design styles you are “forced” to use specific 
textures. For example, smooth and glossy textures scream 
modern interior, whereas rough and natural texture are 
more in line with rustic scheme. With eclectic design you 
can abandon these limits. 

In fact, mixing textures can be a great way of creating an 
eclectic design because it is difficult to mix other design 
elements e.g. colour and pattern. You can mix wooden 
furniture with metal hardware or upholstered items with 
hard spaces and get away with it. 

However, the key is finding harmony between living space 
pieces. Thus, sticking to one colour pallet can create an 
impression that all distinct features and pieces in the room 
fit together and with this you can achieve your eclectic 
design this spring.  

By Masentle tsotetsi
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Sit back and think of the most iconic wildlife 
destinations and safari lodges in Africa.

Compiled By Business unusual

1. sabi sands, south Africa  
 Lion sands ivory Lodge

Honeymoon favourite Lion Sands Ivory Lodge is an 
astonishingly beautiful lodge with six utterly private 
and spacious villas. Staying here your personal butler is 
always on hand; ready to bring you coffee and oven-fresh 
pastries in the morning, and ensure that the champagne 
is always on ice.

2. Private Kruger reserve, south Africa
 singita Lebombo

Singita Lebombo sits at the pinnacle of the luxury safari 
experience: imagine chic, loft-style living in a private Kruger 
concession famed for Big 5 sightings. One of the best safari 
lodges in Africa, everything about Lebombo Lodge lives up 
to Singita’s high standards from the understated elegance 
of the décor to the highly skilled trackers and guides.

3. Masai Mara, Kenya
 Angama Mara

Angama Mara has glass-fronted suites, the Masai Mara 
plains stretching out below you as far as the eye can 
see! At this award-winning lodge, you can’t help but feel 
part of a warm and close-knit family. Each day’s activities 
are tailored around you: enjoy a full morning of game 
viewing with a delicious picnic breakfast or opt to lie in 
and catch up with the wildlife later.

4. Kalahari, south Africa
 tswalu

One of National Geographic’s “Unique Lodges of The 
World”, Tswalu The Motse and Tswalu Tarkuni sit on the 
red desert sands of the Kalahari in South Africa’s largest 
private reserve. Set out on game drives, enjoy guided 
walks, horse riding, spend time with meerkats and opt to 
sleep under the stars in a comfortable king-size bed on 
the Molori sleep-out deck.

5. thornybush Private reserve, south Africa
royal Malewane
Royal Malewane strikes that perfect balance between stylish 
splendour and a relaxed, put-your-feet-up atmosphere. Each 
chalet is blissfully private, service is impeccable, the game 
drives never fail to deliver up-close wildlife sightings, and 
their award-winning safari spa is one of the best in Africa.

6. sabi sands, south Africa
Londolozi Private granite suites
This elegant and exclusive lodge has just three suites, 
each opening onto a heated infinity pool with magnificent 
views of the Sand River. Londolozi was the first game 
reserve in the world to be given Relais & Châteaux 
status, and continues to lead the way in the luxurious 
safari experience. 

7. grumeti reserves, tanzania
singita sasakwa Lodge
Singita Sasakwa offers a private slice of the Serengeti. 
This Edwardian-style lodge and stone cottages are 

Luxurious safari Lodges in Africa
dEstiNAtioNs
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Luxurious safari Lodges in Africa

decorated with hand-crafted furniture and crystal 
chandeliers, but even these opulent interiors can’t 
complete with the incredible views stretching out across 
the seemingly endless plains. 

8. okavango delta, Botswana
Mombo Camp
Award-winning Mombo Camp sits tucked amongst the 
trees on Chief’s Island in the game-packed Moremi 
Reserve. Between thrilling game drives, you relax in 
luxury in your beautiful suite or nap on the daybed of 
your thatched gazebo while buffalo and impala graze on 
the floodplains below you. 

restaurant in water. Photo: Sangharn 

9. selinda reserve, Botswana
Zarafa Camp
Botswana’s first and only Relais & Chateaux property, Zarafa 
is an exquisite tented camp in Selinda. This game-rich private 
reserve forms a vital corridor linking the Okavango Delta and 
Chobe. Cocooned in canvas, each of the four tents has a large 
bedroom, full lounge and open-layout bathroom with a copper 
clawfoot bathtub, and both indoor and outdoor showers. 

sources: https://giltedgeafrica.com/10-most-luxurious-
safari-lodges-in-africa/
ADVISORY: Please check if any of the islands are safe to 
travel to with local tourism offices.



EVENts
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EVENts

Networking 

London City. Photo: Preve Beatrice

Compiled By Business unusual

London 

Event:  AFSIC - Investing in Africa
Venue:  London
date:  7th May 2021

Leading Africa Investment Conference attended by the 
top Africa Investors

Join Africa’s top investors and most dynamic CEOs at 
AFSIC – Investing in Africa. AFSIC is the largest annual 
Africa investment conference taking place outside Africa. 
Want to invest in Africa or raise capital for your company 
or project in Africa then AFSIC is for you. AFSIC has 
become a major conduit of African investment flows 
supported by our sophisticated African Investments 
Dashboard that matches Africa Investors to Investments 
across Africa. AFSIC, now in its 8th year, takes place 
on the 5th to the 7th of May 2021 in London. AFSIC is 
entirely focused on highlighting Africa’s best investment 
opportunities and offers African business leaders the 
opportunity to hold highly focused investment meetings 
with the most important Africa investors. You can also 
promote yourself and your company for FREE on our 
recently launched website www.invest-in-africa.co that 
will profile Africa’s top business executives, business 
service providers, investors and dealmakers.. 

 event@afsic.net
 www.afsic.net/delegate-registration

ghana 

Event: Innovation Africa 2021
Venue:  Lusaka, Zambia
date:  13-15 April 2021

2021 is the 10th Anniversary of Innovation Africa and 
we are delighted that it is being hosted in Lusaka under 
the official patronage of the Government of Zambia. 
The joint patronage is confirmed by the Minister of 
Education, Hon David Mabumba; the Minister of Higher 
Education, Hon Dr Brian Mushimba and the Minister of 
Transport & Communications, Hon Mutotwe Kafwya. 
Their patronage comes under the full endorsement of 
the Office of the President and Smart Zambia.

Innovation Africa is firmly established as the continent’s 
number one high level ministerial forum where industry 
partners enjoy  pre-scheduled meetings and committed 
engagement with ministers and senior government 
officials from over 40 countries.

It is Africa’s ‘must go to’ event for education, innovation 
and ICT. Leading industry partners agree that Innovation 
Africa is the most productive and enjoyable experience 
of all regional events, which emphasises the quality 
of the audience and high-level status of the decision-
making participants.. 

 www.nnovation-africa.com/2021
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The merSETA welcomes the new Accounting Authority appointed by the Minister of Higher Education, 
Science and Innovation, Dr Blade Nzimande.

Last year, the minister extended SETAs’ licences for a further 10 years to 2030 in line with the NSDP. The 
extension will bring stability and long-term focus to the merSETA’s planning and strategic projects and will 
enable it to build on good work done over two decades.

The incoming Accounting Authority will play a pivotal role in guiding management to achieve its stated 
outcomes and the need for continuity led the Minister to reappoint some of the previous members for 
another term.

LEADERS IN CLOSING THE SKILLS GAP

ACCOUNTING AUTHORITY

        merSETA Social         @mersetasocial        www.merseta.org.zaw

WE CARE
It’s about caring
for people we
render services to

WE BELONG
It’s about working
together
with colleagues

WE SERVE
It’s about going
beyond the
call of duty
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CityofJoburg

The City of Johannesburg would like to issue a warning to all its customers to be 
aware of people masquerading as City Power and Johannesburg Water officials using 
their uniform and identity cards to gain access to residents’ homes to collect money and 
commit crime.

The City’s Entities do not come to residents’ houses to collect payments for its services. 
Residents are urged to make payments only at City of Johannesburg walk-in-centres and 
customer care offices and insist on being given receipts.

Residents are encouraged to verify the identity of City Power and Johannesburg Water 
employees or contractors by demanding to see their identity cards and further ask for a 
job card with work order number for the work they purport to be doing.

Residents are advised that if such bogus officials demand payments from them under 
the pretext that they come from City Power or Johannesburg Water, report them to the 
City’s Group Forensic and Investigation Service Department investigators:

For Johannesburg Water, residents can call 011 688 1400 during office hours for 
assistance.

For hijacked properties contact: Jabulani Mphuthi 081 587 8769 / Trevor Ramulumisi 
0763318540

Anti-Fraud and corruption hotline: 0800 002 587

Alternatively contact the nearest Police Station or CPF Office.

City of Johannesburg warns residents 
of bogus officials

Email: andriesMa@joburg.org.za / moatlhodiM@joburg.org.za

Mshiwa Sibande 
081 301 4341

Phuti Ramara 
083 628 3576

Nkosiyabo Mbatha 
082 467 9567

To verify credentials for City Power contact: 

011 490 7911/ 011 490 7553 / 011 490 7900 or the toll free : 0800 003 251


